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According to the New Syllabus of Guj. Uni.,
North Guj. Uni. and Kutch Uni.

SECOND YEAR B.COM. * Semester - IV

( AUTHORS & CO-ORDINATORS }

Prof. P. M. Shah
' (Former H. O. D. Commerce)
Prin. M. C. Shah Comm. College, Navgujarat Campus, Ahmedabad.

— Prof (Dr.) R. V. Raval - Prof. (Dr.) G. D. Parmar
C. C. Sheth College of Commerce, R. H. Patel Commerce College,
Ahmedabad. Ahmeaabad.

— Prof. Jinesh A. Shah — Prof (Dr.) Alpa A. Thaker
Prin. M.C.Shah Commerce College, City C. U. Shah Commerce College,
Ashram Road, Ahmedabad. Laldarwaja, Ahmedabad.

= Prof (Dr.) Sandip K. Parmar

(H.0.D. Commerce)

H. L. College of Commerce, Ahmedabad.
— Prof. (Dr.) Priyang D. Raval

Aroma College of Commerce,

= Prof. (Dr.) Parul C. Dave

(Assistant Professor)

Gujarat College of Com., Ahmedabad.
— Prof (Dr.) M. G. Patel

Sahajanand Vanijya Mahavidhyalaya,

Ambavadi, Ahmedabad. Ushmanpura, Ahmedabad.

— Prin. Salman Y. Shaikh - Prof.(Dr.) Archana ]. Bhoot
National College of Commerce, Shri L. V. Upadhyay (Sabarmati) Arts
Ahmedabad. & Commerce College, Ahmedabad.

— Prof. Sheela M. Bhadani - Prof. Dixita M. Oza
Government Commerce College, Vivekanand Commerce College,
Gandhinagar. Ahmedabad.

= Prof. Chetna S. Darji — Prof. Nitin B. Savaliya
C.U.Shah Commerce College, Vivekanand Commerce Co:'Zge,
Ashram Road,Ahmedabad. Ahmedabad.
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According to the New Syllabus of Guj. Uni.§ |

Kumar's Text Book Gum Guide
@5 Two In Oneﬂ
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New Course. ETEGH) New Cours

1. Gandhian Economics & Rural Development Semester-lI

2, Marketing Management
3. Indic Knowledge System
4. Writing & Presentation Skills
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1. Macro Economics

2. Indian Financial System
3. Commercial Communication-ll

1. International Trade
2. Production Management
3. Commercial Communication-IV

1. Marketing Management in Practice
2. Problems of Indian Economy-1

3. Business Laws-|

4, Commercial Communication-V

1. Fund. of Finan. Management

2. Problems of Indian Economy-2
3. Business Law-l|

4. Commercial Communication-VI

IKUMARIPRAKASHAN
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According to New Syllabus of Guj.Uni.

and All Other Universities of Gujarat
T.Y. B. Com. _. Semester - VI
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According to the New Syllabus of Guj. & Kutch Uni.
For Third Year B.Com. # Semester - V|

)

= Prof. P. M. Shah : = Prof. (Dr.) Sheela M. Bhadani
(Former H. O. D. Commerce) Gujarat Commerce College,
Prin. M. C. Shah Comm. College, Ahmedabad.
Navgujarat Campus, Ahmedabad = Prof. (Dr.) Alpa A. Thaker

- Prof. (Dr.) R. V. Raval Citi C. U. Shah Commerce College,
C. C. Sheth College of Commerce, Laldarwaja, Ahmedabad.
Ahmedabad. i

Prof. (Dr.) Archana J. Bhoot

Shri L.V.Upadhyay (Sabarmati) Arts &
Comm. College, Ahmedabad.

Prof, (Dr.) Dipti T. Arora

Govt. Commerce College, Naroda,
Ahmedabad.

Prof. (Dr.) Sandip K. Parmar

H. L. College of Commerce,
Ahmedabad.

— Prof. (Dr.) G. D. Parmar
R. H. Patel Commere College,

Prof. (Dr.) Parul C. Dave

Ahmedabad. Govt. Commerce College,
— Prof. (Dr.) Salman Y. Shaikh Ghandhinagar_

National College of Commerce, = Prof. (Dr.) M. G. Patel

Ahmedabad. Sahajanand Vanijya Mahavidhyalaya,
= Prof. (Dr.) D. M. Parmar Ambavadi, Ahmedabad.

N. C. Bodiwala Commerce College, = Prof. (Dr.) Shital G. Tandel

Ahmedabad. Sardar Vallabhbhai Vanijya -
— Prof. Ishan B. Khatri Mahavidhyalaya, Ahmedabad.

Smt. S. C. Patel Institute of Comm. : — Prof. Mrunal J. Mehta

Dehgam. J. G. College of Commerce,
— Prof. Jinesh A. Shah Ahmedabad. y

Prin. M.C.Shah Commerce College, — Prof. Chetna S. Darji

Ashram Road, Ahmedabad.

C.U.Shah Commerce College,
Ashram Road, Ahmedabad.

~ Latest Edition
2023-2024
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(EDUCATIONAL PUBLISHERS) Ph : (079) 27543440




Semester-I Semester-II

1. General Englishs 1. General English
2. Commercial Communication-| 2. Commercial Communication-||
3. Human Resources Mgt. 3. Fundamentals of Marketing Mgt.

4. Micro Economics-| 4. Micro Economics-I|

Semester-lll Semester-1V

1. International Economics &
Public Finance-ll

2. Production Management

3. Commercial Communication-IV

1. International Economics &
Public Finance-l

2. Indian Financial System

3. Commercial Communication- -l

Semester-VI

Semester-V

1, Marketing Management in Practice 1. Fund. of Finan. Management
2. Problems of Indian Economy-1 2. Problems of Indian Economy-2
3. Business Law-ll

3. Business Laws-| . I
4. Commercial Communication-V 4. Commercial Communication-VI
' v

'Sarap’ Building, Opp. Navjivan Press,

Nr. Gujarat Vidhyapith, Ashram Road,
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New Syllabus For B.Com. Honours
As Per NEP With Effect from the

F.Y.B.Com. Academic Year 2023-24
Semester - | i
New Latest Edition

With Objective Study & M.C.Q. o ) |




New Syllabus for the B.Com. Honours
As per NEP with effect from the Academic Year 2023-24
F.Y.B.COM. e SEMESTER-1

O Prof. P. M. Shah (Former H.0.D.)
Prin. M. C. Shah Commerce College,
Ashram Road, Ahmedabad.

J Prof. (Dr.) Alpa A. Thaker

0 Prof. (Dr.) R. V. Raval
C. C. Sheth Colleg. of Commerce
Ahmedabad.

3 Prof.(Dr.) Sheela Bhadani
Gujarat Commerce College,
Gandhinagar.

O Prof. (Dr.) Parul C. Dave
Government Commerce College
Gandhinagar.

O Prof. (Dr.) Shital G. Tandel
Sardar Vallabhbhai Vanijya
. Mahavidhyalaya, Ahmedabad.

City C. U. Shah Commerce College,
Lal darwaja, Ahmedabad.

Prof. (Dr.) Sandip K. Parmar
H. L. College of Commerce,
Ahmedabad.

Prof. (Dr.) M. G. Patel
Shajanand Vanijya Mahavidyalaya,
Ahmedabad.

Prof. (Dr.) D. M. Parmar

N. C. Bodiwala Commerce College,
Ahmedabad.

O Prof. (Dr.) Dipti T. Arora
Government Commerce College,
Naroda, Ahmedabad.

LATEST EDITION
2023-2024
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[ Semester-lll .
R _ 1. Marketing Management in Practice
o 2. Problems of Indian Economy-1
2. Indian Financial System 3. Business Laws-
3. Commercial Communication-lll ; .
4. Commercial Communication-V
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An Analysis of Doctoral Theses awarded in
Library and Information Science subject during
2015-2020. (Gujarat State)

- Dr. Ur__mila P. Ra
Abstract :

Library and Information Science education in India achieved t
landmarks of 111 years of glorious history from 1911 with constant effort of Maharaja Saya

Rao Gaikwad with invitation to W.A. Borden for establishment of public Library starting
short term course in LIS education. The roots of research in LIS profession started with 25
century. Day by day library science research has (Shera, 1976, 145) grown up. Present st
deals with LIS subject in Gujarat state with special reference to 2015-2020. It doesn't
M.Phil or MLIS dissetations submitted in Gujarat during particular period of 2015-2020.
primary source of this exercise is shodhganga INFLIBNET portal. The main objective of
study is to consolidate doctoral research carried out in Gujarat State in LIS subject. The resd
shows that total 60 doctoral research degrees awarded. Out of them it is observed that in &3
year 2018 year total 20 doctoral these awarded. The highest rank obtained by Vir Narmas
South Gujarat University and Rai University (10 in numbers). State University produced &
doctoral theses awarded during this period. Dr. B.J. Ankuya and R. Sanjeev Sharms
Supervise and produce highest number (5 in numbers) of doctoral degree awarded durnm
2015-2020. The most preferable subject inLIS field chosen by research scholars is lib
services / user studies / collection development / E-resources, and networking.

Key words : Gujarat, Doctoral Research, Ph.D. Degree

Introduction :

Gujarat is a State situated in Western part of India and shares its northern bouns=
with Pakistan, Rajasthan, Madhyapradesh and Maharashtra are neighboring state of Guig
As we know Gujarat as famous for the industrilized state of the nationand its citizens knows
business mind or attitude. Apart from industrialization Gujarat is also famous for vanes
educational institutions. There are a total of 30 universities in Gujarat as of 4 February 208
In Gujarat there is one central university, eighteen state universities; four agricult '
universities, two deemed universities, 34 private universities and 6 national imporiam
universities. Like [IM, IIT, NID, SVNIT, PRL, EDI have contributed to produce well equig
trained professionals in each and every field of education.
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and Information Science education (LIS) in Gujarat :

Library and Information Science education in India has achieved the landmarks of 111
#s of glorious history. LIS education and progress has been started with the consent efforts
Waharaja Sayaji Rao Gaikwad with invitation to W.A. Borden for establishment of public
in Baroda state. Who started his class on LIS education in 1911. Related to the
t study LIS education in Gujarat is functioning as a developed mode. In Gujarat LIS
=5on mostly offers four levels like BLIS, MLIS, M.Phil and Ph.D. as we know research in
= not very old; UGC has made criteria for appointment of lecturer in M.Phil or Ph.D. is
' for every level. So the research in the LIS field is growing in disciplines, and needs
k up its maturity level. When we look at the LIS field, Gujarat state produced well
aped and trained professionals. Due to shortage of staff, lack of infrastructure facilities
support, the contribution of research is not satisfactory in Gujarat. This needs support and
mncial assistance from UGCs to look into matters. There are 14 universities offering Masters
and Information Science course as well as Bachelors of Library and Information
sence course in Gujarat. Four universities like Gujarat Vidhyapith, SPU, BAOU and HNGU
& M_Phil Course in Gujarat. There are 12 universities as listed below who offer Ph.D. and
Joaded there theses data on Shodhganaga are the main sample for the present study.

1. HNGU - Hemchandracharya North Gujarat University, Patan
SPU - Sardar Patel University, V.V. Nagar

Saurashtra University, Rajkot

Gujarat University, Ahmedabad

Gujarat Vidhyapith, Ahmedabad

Veer Narmad South Guijarat Univetsity, Sutat

T1. CUG - Cenfral University of Gujarat, Gandhinagar

oo, DN

8. MSU - The Maharaja Sayajirao University of Baroda, Baroda
C.U. Shah University, Vadhvan
11.  Rai University, Ahmedabad

12.  Mabharaja Krishnakumarsinhji Bhavnagar University, Bhavnagar
Literature review :

Review of literature is one of the significant acvitities in research. So, the researcher
tried to gather and evaluate relevant research articles according to present study. After
the matching proper articles and study researcher has tried to put in proper way as listed
below.
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Cassidy R. Sugimoto, and others (2009). Examine the historical progression a '
current landscape of doctoral degree programs in the United States and Canada. 53
providing a comprehensive rendering of the history and current state of LIS doctoral educatic _f
this work provides data not previously available. Data for this work come from MPACT, &
database that provides listings of 3,014 LIS dissertations conferred by 38 ALA-accredites
schools between 1930 to 2007.

Raju, A.A.N. (2011). State the LIS research carried out in Indian university for P
degree during last five years (2006-2010). Results shows that total 275 Ph.D. degres
awarded in last five years. Year wise break up in 56 in 2006, 63 in 2007, 53 in 2008, 51%
2009 and 52 in 2010. The largest numbers of Ph.D. degree awarded in 2007. According
data analysis Dr. K.C. Panda produced highest no. of Ph.D. (10 in numbers), followed by
Rajlaxmi (9 in numbers), Prof. K.C. Sahoo (6 in numbers), Prof. V. Pulla Reddy and Pro.
Sasikala (4 in numbers).

Singh. K.P. (2011). Study outcomes of LIS research carried out by the dept. of L
university of Delhi. Research shows the data of 50 years of Ph.D. and M.Phil theses. In :
year 2010 ranked maximum output of doctoral research. Out of them 59 doctoral re
carried out. Highest rank is obtained by Dr. Shailendra Kumar by supervising (9 in numbe
Ph.D. Individually and jointly followed by Dr. P.B. Mangla and Prof. Sardana. For M.Phil &
Prof. S.P. Singh guided maximum numbers of disseration (14 in numbers) and obtained at
rank followed by Dr. Shailendra Kumar (13 in numbers) and Dr. R.K. Bhatt (12 in numbes

Objectives of the research :

& The main objective of the study is to consolidate doctoral research carried out by #
Guijarat State during the yeaer 2015-2020 in the field of LIS research.

® To know the research productivity in the field of LIS research in chronological ordes

® To find out the bibliographical data available on Shodhganga, services provides
INFLIBNET portal for database of doctoral theses in Gujarat state in the LIS reseas

® To find out the growth of research carried out on basis of year wise, Universities
in the year 2015-2020 in the field of LIS research with reference to Gujarat state.

e To identify leading research superisor during the year 2015-2020 in field of
research with reference to Gujarat State.

Methodology of the study :

The survey method of descriptive type research has been employed for the pres

€Y 9L3LAR. Ul 9l AU 2 39HL A% saul Aay YRAE - 2022



The present study deals with purely library and information subject fields with the territory

with special reference to Gujarat state. The doctoral theses uploaded and carried out

during 2015-2020 have been identified for the study. Universities who offers Ph.D.

there theses data on Shodhganaga are the main sample for the present study.

have been analyzed and presented with the help of statistical techniques. For easy
the data has been shorted out and analyzed with the help of MS Excel.

lysis and interpretation :

Doctoral theses awarded in LIS subject (2015-2020) with reference to Gujarat

Years Total
2015 4
2016 7
2017 5
2018 20
2019 17
2020 7
Grand Total 60

i -1 shows that there are a total 60 Doctoral theses awarded in LIS subject
12015-2020) with reference to Gujarat. According to this data the yearwise
has shown the result like; in 2015 (4) doctoral degree awarded, in 2016 (7)
@=gree awarded, in 2017 (5) doctoral degree awarded, in 2018 (20) doctoral degree
" 2019 (17) doctoral degree awarded and in 2020 (7) doctoral degree awarded. It
on the highest numbers of doctoral degrees awarded, in 2018 (20) and the least

of doctoral degree awarded, in 2020 is (7).

Distribution of doctoral theses on basis of Universitywise

2015 | 2016 | 2017 | 2018 | 2019 2020|Grand

Total
Sabasaheb Ambedkar Open University 1 5 1 7
University 1 2
ger=t Vidhyapith 2 4 2
racharya North Guijarat 1 1

A, L 9ul 1)U 27 39HL Ao saHL Ay uRzwe - 2032




5. | Maharaja Krishnakumarsinhji Bhavnagar

University

Maharaja Sayajirao University of Baroda

Rai University

Sardar Patel University

o B et

Saurashtra University

10. | Veer Narmad South Gujarat University

[ T I ST I o I (e B @)

Grand Total

A |l=1N|=|—=

17

* % figures may be vary are subject to correction

From the above Table-2 it is analyzed the distribution of data according to leading universities
ranked particular to productivity of Doctoral research LIS subject in the period of 2015-20
The highest rank is obtained by Vir Narmad South Gujarat University and Rai University (10
number) the 2 rank is obtained by Sardar Patel University and Gujarat Vidhyapith (8 k4
number). Followed by 3rd rank is Dr. Babasaheb Ambedkar Open University (7 in num

It is also observed that in 2018 Raj University produced the highest number of Doctoral th

in the LIS field (6 in number).

Table:3 Distribution of doctoral theses on basis of Type of Universitywise

Sr. No. Years Deemed Private State Total
1 2015 2 2 4
2 2016 4 3 7
3 2017 1 “ 5
4 2018 6 14 20
5 2019 ) 15 17
6 2020 3 4 7
Grand Total 8 10 42 60 i

* i figures may be vary are subject to correction

From the above Table-3 it is observed that there are a total 60 Doctoral Thesis awarded
LIS subject in yearwise (2015-2020) with reference to Gujarat. Among them, the high
number of Doctoral theses awarded by state universities is 42. Yearwise state unive
produced the highest number of Doctoral theses awarded in the year 2019 (15 in num
Very less in the year 2015 (2 in numbers)

e LA L 9ul 20U A 30Ul AR seu-l AU WRAUE - 2022



4 Distribution of doctoral theses on basis of Supervisors wise

Supervisors name 2015 [ 2016 | 2017 | 2018 | 2019 | 2020|Grand
Total

* | B.J. Ankuya 2 3 5
Batuk M. Gohel 1 1 1
Bhatt, Atul
Shavsar, Viashaliben L. 1
Charan Shivdanbhai 1 2
Darbar M.R. 1 3
Or Prayatkar Kanadiya 1
Gondalia J.P. 2
#antaria, Nileshkumar M.
Mandalia, Shishir H. 1
Oza, Nimesh D. 1
Sandya, Vaidehi C. 1
Parekh, Yogesh 1
Patel Pl 1
Patel, Umesh
| Poluru, Lalitha 2
Prajapati, M.K. 1
Sanjeevkumar Sharma 1 3 1
Shukla K.H.
Thakar Urmilaben 1 1 1

Trivedi, Mayankbhai 3 1
Total 4 | 7 5 |20 17| 7| 60

|

_\._L—\___\
== INwN

3
3
2
3
4
3
4
3
4
3
1
1
1
3
2
1
o)
2
3
4

* i figures may be vary are subject to correction

ing to Table-4 it shows the results of Distribution of doctoral theses on the basis of
isor’s research productivity in particular time periods 2015-2020. According to the
table Dr. B.J. Ankuya and Dr. Sanjeev Kumar Sharma produced the highest numbers of
I theses (5 in numbers). Followed by 2 rank is Dr. Mayank Trivedi, Dr. J.P. Godaliya,

Shishir Mandaliya and Dr. M.R. Darbar produced (4 in numbers). The 3" rank is Dr. Urmila
r, Dr. Shivdan Charan, Dr. Batuk Gohel, Dr. Atul Bhatt, Dr. Prayatkar Kandiaya, Dr.
Kantaria, Dr. Nimesh Oza and Dr. Umesh Patel (3 in numbers).
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Table:5 Distribution of most preferable subjects LIS field (2015-2020)

Sr. No. | Keyword used No.
1 ICT based services / cloud computing / library 10
Automation )

2 Bibliometric / Scientometric study 4

E Resources / Networking / Documentation 15

4 Library services / collection development / service 16

guality / user studies

Consortia / UGC / institutional repository 5
6 Human resources / management 10
Total 60

Table-5 shows the Distrbution of Most Preferable Subjects LIS field during 2015-20
shows the results of doctoral degrees awarded key terms or subjects chosen by resez
fellows. The most preferable subject is library services / user studies / collection develo
The 2™ most preferable term is e-resources / networking / documentation. It shows
research work is carried out in particular topics.

Conclusion :

Change in every field demands time and constant efforts of professionals to meset
needs and expectations of the job market. At present theoretical and academic knowl
the subject is not enough for survival in a competitive world. Research scholars &
professionals have to focus on their research area as compared to other subjects. Thus
research scholars should be up to date with latest trends in research worldwide. There &
urgent need to upgrade the curriculum and focus research oriented writing and communi
skills.
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Abstract

Education system plays vital role in building an indtd"
%haracler as well as creating a future of the society or nati” i
Ing a teacher is a challenging job because you need to delve’

Same knowledge to students having different mind-sel and

bre simultancously Artistic and relational dimensions vl'F"‘“’“?::
W!.I.h]n l(‘dt‘h(‘l’S (reallrl"-: a good pldt_forln n]r Stlldl'n!." 'Utt“‘
E"“‘“““"" emphasis on four C concept i.e. Communi apon L;
laboration, Critical Thinking and Creativity amoeng St {‘“
through the use of different tools and technigue including ¥l
resources. This paper also presents some key points of new &
cation policy which shows ys protocol 5}'”‘“"-‘}’ in ppddgl"}:lnl‘;
dynamic. Amongst all the criterion of NAAC the teaching

ing evaluation has been given more weightage. We have focust
here on student mentoring, POY's & CO's, and utilisation of I
tools in daily practice.
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43. Resurgence of Mythology in Indian Writing in English: Analysing Latest Trends of
Contemporary Popular Culture

Vidhi Ravrani
Research Scholar, Department of English and CLS, Saurastra University, Rajkot &
Assistant Professor, Gujarat Commerce College, Ahmedabad

Since ancient times, storytelling has been an important aspect of oral communication. Throughout
history, the art of storytelling has been practised in every civilisation in the world. It’s a potent tool
for passing along tradition, culture, trends, and habits from one generation to the next. Myth is a belief
that arises from the recounting of these stories. Myths have invaded every genre of literature,
transcending age, culture, and language. The word “myth” is derived from the Greek word “mythos,”
which means “storey.” In political, social, and cultural contexts, myths have been investigated,
explored, understood, and characterised in many ways by critics, scholars, and philosophers. It should
be mentioned that, in today’s world, the concept of myth has become quite ambiguous and broad, as
myth operates universally and differently in every culture. A. Joseph Dorairaj, in Myth and Literature,
states,

Myths are uncanny phenomenon. They are at once regional and yet universal; static and yet
dynamic; stable and yet protean; archaic and yet contemporary; profligate and yet hallowed,;
fantastic and yet highly- structured; divine and yet human in that they are as much about gods
and goddesses as about human beings. Though they belong to a pre-literate and pre-historic
era, they keep recuring in all ages and are a part of our contemporary society. Though they
belong to the realm of primitive religion and come under the purview of anthropologist,
folklorists, and phenomenologists of religion, they are an integral part of literature and other
arts. (3)

Indian literature is no different, since it satisfies Indians’ insatiable need to be enlightened by diverse
mythical tales, mythology, and folklores. Because of its widespread acceptance, Indian mythology has
been a source of a diverse range of ideas, themes, and plots in abundant narratives. Indian mythology
has had a lasting influence on Indian literature as a whole, regardless of whether it was written in the
modern day or in the early stages of Indian writing in English. Diverse mythological stories from the
Ramayana, Mahabharata, and Puranas have always been employed in Indian fiction in English to
create different literary traditions. As a result, delving into its deep roots in Indian mythological
fiction of popular culture becomes an important topic to investigate. The interpretation of Hindu
mythology varies from states to state and dialect to dialect; all these interpretations and
reinterpretations have flourished in the form of end number of mythological fiction published every
year. Many authors like as Ashok Banker, Amish Tripathi, and Devdutt Patnaik, Anand Neelakantan,
Kavita Kane etc. have benefited from this flexibility to reimagine Indian mythology. These writers are
recreating our mythological stories in altogether different forms. Not only these are bestselling novels
but they also appear to be gaining a lot of popularity.

“The way mythological components are utilised in creative productions and literary works changes
with time, present events, and the individual psychological structure,” M Leelavati writes in her paper
“Mythical Concepts in Contemporary Malayalam Poetry” (84). The fascinating part about Indian
mythology stories is that they are frequently intended to teach subtle facts, principles, and maxims
that may be used to govern our daily lives. The major feature that pulls readers of all ages to current
Indian writing is symbolic/implicit and explicit connections to mythology. The incorporation of myths
in casual reading is intended to pique interest in Indian culture and instil Indian ideals in the younger
generation, particularly among the elite. India’s urban landscape has evolved dramatically in past few
years. The educated, upwardly Indian has adapted a more Western lifestyle as a result of global
influences. India has become an IT hub as a result of tremendous technical improvement. The urban,
educated Indian has become a thinking, inquiring, and reasonable individual as a result of education
and exposure to various films, literature, as well as many cultural influences. The publishing sector
has been opened up by a capitalist economy and an increasingly consumer-driven society. Previously,
books were not available so easily. Today, however, books are fairly priced, and even a student with a




limited budget may purchase books of his/her choosing or read it as a kindle version. Marketing
methods and simple engagement with writers, on the other hand, have served to bring the printed
word even closer to the reader.

In an article entitled,”The Decade in Literature” Chandrahas Choudhry writes,

Globalisation has, arguably, made “literature” a bigger and richer space for most serious
readers, making more kinds of books more easily available to more readers, permitting old
books to be sold alongside new books, and allowing readers, through the internet, to have a
stronger say in book discussion and, thereby, sales.

India’s book economy is on a different arc, ............... For an observer of Indian literature
in English, the last decade was full of bright lights on all three counts of publishing, book
selling, the density and internal diversity of the idea of literature, and the spread of a reading
culture. (11)

As a result, when books like The Immortals of Meluha, Asura: Tale of the Vanquished, Jaya, The
Secret of the Nagas, and others were released, people found them new and different from their usual
reading, so their popularity grew gradually. The remarkable sales numbers for Asura demonstrate this.
Within a week of its release, Asura climbed to the top of the best-seller lists. According to Crossword
and CNN IBN, it was the number one best-seller of 2012. In 2013, it was also nominated for a
Popular Award from Crossword. Since then, the book has been published in a variety of Indian
languages. In Asura, Ravana is the son of a Brahmin and an Asura is the protagonist of the storey. He
fights and conquers the kingdom of Kubera, after being horribly abused by him. Ravana and the
mythical figure Bhadra, who is a representation of the ordinary people, are the novel's narrators. Not
only does Neelakantan depict Ravana as a decent guy, but he also depicts Sita as Ravana's daughter.
Ravana was forced to leave Sita due to a prophesy. Despite being commanded to be murdered, she
lives and becomes known as Mother Earth's daughter. Sita is shown as both an asura and a deva.
When she goes to the wilderness in exile with her husband Ram and brother-in-law Lakshman,
Ravana kidnaps her. The novel ends with Ravana's defeat. The novel not only deals with the story of
Ramayana from Ravana’s perspective, but also with caste and class discrimination and racism. As
Narendra Jadav says, “Power will remain the guarded possession of the highborn, striving to ensure
that an outcaste remains a lowly outcaste. Paralyzed by the system, the outcaste will never dare to
question it” (3).

When the social ethos is re-evaluated through techniques like decolonization or rereading, new
meaning emerges as a result of several interpretations. By gaining fresh voices, mythical characters
were supplemented and complimented. Myth tales encompass reality, enveloping existing societal
problems in a new light, and destroying the previous cultural hegemony. The authors employ myth to
find innovative strategies to re-render events. The diverse variety of these viewpoints provides new
perspectives to the voiceless, neglected, and overlooked characters. In her novel Lanka’s Princess,
Kavita Kane gives Shurpanaka’s unheard voice a feminist connotation. She transforms her character
from an ugly, adulterous, deformed ogress to an assertive, courageous, and powerful woman with a
distinct voice who has withstood hatred, loss, and rejection only to rise up and fight again. As a result,
it has been hailed as a masterpiece in mythological retelling. Kane says, “l always believed that
mythology can be a huge canvas for contemporary thought. It is not telling us some old tales, as so
carelessly assumed, of Gods and Goddesses, but of Man and his follies and fallacies” (33). In Lanka’s
princess seeking revenge, this intelligent woman devises a plan to use her deformities to provoke
Ravana against Rama, which she hopes would give her solace. As a result of Sita’s kidnapping,
Ravana and his entire clan are brought to their knees and led to war. She loses several of her loved
ones, including Meghnad and Kumbha, but is unfazed by it since her revenge triumphs over her
unrequited love for her family. Shurpanaka’s character throughout this narrative embodies Jean-
Jacques Rousseau’s statement that, “[p]eople in their natural state are basically good. But, this natural
innocence, however, is corrupted by the evils of society” (1). It is her need for justice for ill-treatment
and ignorance during her childhood, the death of her husband and son which channelizes the emotion
of revenge in her, demonising her and completing her transformation from the beautiful-eyed
Meenakshi to the long, sharp-nailed Shurpanaka.




According to Ms Reena Singh’s article on mythical literature, “Best-Selling Myths,” published in The
Speaking Tree, a Times of India magazine, on September 9, 2012,

Besides philosophical, spiritual and moral insights, stuff that mythological accounts are
renowned for, these new stories take liberties with the plot, often placing characters in a
contemporary context. What’s more, all the deep insight is no longer of the kind that sits
heavy on your mind; they are reader-friendly and peppered with current jargon. (3).

Mythological prose and fiction will continue to captivate us and excite our imagination as long as
authors interpret myths in new and inventive ways.
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The Purpose and Perfection: Two
Gujarati Translations of Bhagvat Gita
by Mohandas K. Gandhi

Hardeepsinh Ranjitsink Gohil

Translation ofa religious tex and national identity has lon ¢ lasting refation
in the history of mankind, If there is any text which has influenced both
Shikespeare and Renaissance Britain tmmensely; then it is The Anthorised
or King James Version of the Bible (1611}, It way the culmination of the
continuous series of efforts for translating Bible into English which had
begun with Aelfric in Anglo-Saxon ers and continued with Wycliffe and
marys of tmnslation like William Tyndale: Similarly, at the time of national
awakening in India one can find the process of translating the text of
Bhagvar Gita, which has been cotisidered as the quintessence of all the
Vedic and Upanishadic wisdom. From Tilak’s Gita Rahasva, Edwin
Amcld’s Song Celevrial, Vinoha Bhive's Lectures on Crita, Sri Aurobindo
Ghose's Essavs on Gitg and K. M. Munshi’s dn Experimental Apnrogeh
1o the Bhaovad Girg played significant role in making the fext central 1o
the process of nation building. At the same time. it is not sUrprising to
find that the father of the nation, Molandas K. Gandhi translated the ey
twice to simplify Bhagvat Gita for “Women, Business class and down
trodden™ who have “litle knowledge of Sanskrit” tAnasaktivoga). There
are various limilations in case of Gandhiji’s translations. Even closest aid
to Gandhi, Mahadevbhai Desai and Kakassheb Kalelkar left it without
proper clarification. This study tries to explore the real brilliance of the
effort involved in translation and its impact upon the target audience
through target language with the help of Gira Bodh and Anashaktivoga.
Translation of ihe text stands us the rellection of the sockety, It has
acted as @ significant process in the transmission of knowledge in the

. 7 ] -
Twa Gujaran Transtations of “Blagvat Gila R

history of human civilization. Steiner in his observation regarding
translation as the study opines that:
Classical philoloy and comparative liteenture, lexical statisties and ethnography;
the seicichogy of cluss-speech, fomal rhetoric, poctics and the study of grammar
n.n.-:::mnﬁ'inéd in an attempt to claiify the @ét of translation and the priveess of
life berween languages. ' (Bassngt 48]

' ations of several Indian classical
been rightly observed that er!sl.mon_fl{ of seve :
::.)}::S hias ::nfi,‘(:':é}nu; the category of world literature, Talking about the
51'gni1'icﬁnceuft1‘te pure knowledge and the meaning of a?ir'[tua] existence
Rabindranath Tagore has rightly observed about Indi as,

wiio s one, who iz abave all colour distinctions, wha dispeiises thc'inhemu!
;h}z.mis ol men of all colours, who comprehends all things from their beginning to
the-end, et Him unite us to ong another with wisdom, which is wisdom of
pridness, (qud. in Radbakoshnam o)

5 “wis oodness” not only attracts Tagore but also lierary
::;:cmw;?i:£;1 EL% as well, such as Mark Twam amj T{_;hi;s S‘.’!m“ﬂt
Eliot derived their inspirations from 1|_1L' \"adl_c_st_udm?,;; The significance
af the modem period in the history of the Vedic studies 2ot %re:mcu.xl;lﬂua
avowal with Colebrook s On the Vedas, or Sacred Writings of the Hindus,
;rhe; field of Vedie research has since Lhenlhmumg ail ]_nfcms[mg
phenomenon for scholars all over the wm'id (ul}.@e'qw?ntjy, it haq ba?_en
enriched by a good collections nft:'ritiua.’tl L‘l!ilm]_ls, th!l?‘_ dictionaries,
grammnars and bibliographies. The cun_i_nbuhmm of significant Western
thinkers such as Max Muller and Edwin Ihmu!_cl HI‘L’L“;)[-Q\V-Q;'[h}F_ Even
Mahatma Gandhi, the man of the rnilh:nmunll himself came H?tf] C,m.mu
of Blugvar Gita through translation of Edwin Ammalg ffn?f*:g_{,efmfmﬂ._
Stmngl.v marked is the noteworthy inﬂuerEo: ufﬁhqg_ﬂ:. t Giter throughout
the Ir&li:fin War of Independence on the l'I‘Ii!'.IdS ‘Jfﬂ_mmmtm leaders F’uch
as, Lokmanya Tilak, Gopal Krishna ‘.Gl.:lk{illl:, .‘lul'ltﬂlﬂja B,]w'tm and S".
Aurobindo. The Even impact of Bhagvat Gita is dﬁeﬂi!’i telt in fields of
management, psychology, philosophy, 1av:-.lcllt1+m st htlr:miurc._

In the case of the West ranslation activities I‘L,a’l_,['@d ltE.CUI““"at‘h"-'“
during the 14" Century. Various efforis we.re ]':]ﬂ,dg o t'a'fﬁ;ﬁ'w Bible.
during this century. The efforts made }?}-Ijjahﬂ “}'Eiiffa]iml his followers
inn the form of Lollard Bible asa part ef inifial eﬂ“f}ﬂgja bring the I'reavmily
text into human tongue, Subsequenty. Williang T;,rmjai.e' ITq:rr lis
cx.tranrdinary etforts during Iﬁiﬂs-was_rewardml by the I‘hx:n @cmty bi,r
burning him alive at Brussels. Along with these effors of translatars the
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History of Indian Currency Symbols

VANDANA G.TRIVEDI

Abstract

In our daily life we use currency and make our routine easy and comfortable,
There is a wide history behind selecting a symbol for the currency. The currency
symbol reflects the idea, thoughts, customs, beliefs, tradition and many more
things. Majorly the political flows, socio-economic and religious environment got
reflected on currency symbols. In ancient India barter system was accepted for
daily transactions. Later on people felt that there were many problems and due to
this they started to apply some methods of transactions. This way, from coin of
clay to plastic virtual currency, the history of currency symbols is full of interesting
stories, incidences and facts. India has a glorious and long history and so that it
has a wide history of currency symbols. With the changing time emperors changed
and the currency forms and symbols also changed.

Keywords: Currency, Symbol, History

Our currency symbols always draw our attention towards its developments and
various modifications, since the Ancient times. The form of currency symbols
we are using today is called the “ultra-Modern” form of currency. Before having
this form, we witnessed various changes as well as interesting stories. In India,
the currency is known as “rupees”. The word “rupees” came from Sanskrit
word “Rupyakam”. In ancient period, Silver coin was treated as Rupyakam,
Later on, it became “Rupiya”. The coin was called “paisa”. From the History
we can see that India was the first civilised country, where the coins were firse
introduced, all over the world. During 6™ century B.C. Currency symbol was
mainly, a kind of graphics, representing the name of the currency in reference
to the amount of money. India has a remarkable history and there were many
kingdoms that ruled over it. During this period of time, the currency symboly
also witnessed various changes. The changing symbols of currency reflected the
scenario of change in the power, Economy and culture. In India, the coins were
primarily made from Gold, Silver and copper. In the 18" century, when the
banks were established, the concept of currency was drastically changed, The

Biadnllinl dulan b il Li=
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government took control over the paper money and symbols. The “Paper
currency Act” came into force in 1861 which provided monopoly to British
government to issue notes.

‘ In this paper we will have an outlook on the interesting journey of the
different forms of symbols of Indian currency. As discussed earlier, the first
Indian coin was issued in 6 century B.C. by the Mahajanapadas who were the
Republic Kingdoms of ancient India. The coins didn’t have any regular shape
and they were made of silver, having different kinds of symbols on it,

Ty

After .that, Mauryavansh was established in India, who issued Punch
mark,:d coins, which were minted by Silver, Gold, Copper or Lead. Chanakya —
Kautilya noted the importance of currency in his writings.

The Kushan kings issued the Greek customs of “engraving portrait” on the
coins. During Turkish Empire, the Sultans of Delhi brought a drastic change in
the designs of coins. They replaced the Indian royal and traditional designs of
the king with the Islamic calligraphy as well as named the"éhﬂency as “Tanka”
and the lower valued coin was called “Jittals”. ‘Tn’ 1526 AD, the Mughal
emperors consolidated the entire monetary system of the country. Sher shah
suri issued silver coin of 178 gms and named the coin as “Rupya”. “Rupya” was
divided into 14 copper pieces. There was not a single change in the form of

. Rupya, during the time of Mughal empire.
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Source: www.coinindia.com Source: www.coinindia.com

During the time of British East India Company in 1600, the Mughal
currency remained as it is, without any change. In 1717, British currency was
issued. Four types of metals were used in creating the currency, which are:
Gold, Silver, Copper and Tin. The Gold coins were named as “Carolina”, Silver
coins as “Angelina”, copper coins as “Cupperoon” and the Tin coins as
“Tinny”. During the British rule in 18" century, paper currency was issued for
the first time in India by the “Bank of Hindostan”, “General Bank of Bengal”
and “The Bengal Bank”.

On 30™ November1917, 1 rupee note was issuec_l_._}lnder the British rule
during the time of world war and the 1 rupee coin fhat was made from Silver,
was changed to 1 rupee paper note, due to the weak financial conditions, as a
result of the ongoing war.

In 1812, Bank of Bengal issued — Two Hundred and fifty Sicca rupees note,
In 1835, under “Coinage act”, it was decided that uniformity in coins should be
maintained in the country. In 1858, the Mughal Empire lost its power as well as
control to the British Empire, which in turn brought change in the form of
currency. The Islamic calligraphy was replaced by the portrait of the British
monarch. King George ~VI declared rupees as the official currency of colonial
India. He introduced changes in the design of rupees by removing all the native
designs of the currency and replaced it with the portrait of British monarch. In
1862, “Victoria series” notes were issued with Victoria portrait on it,
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In 1917-18, Nizam of Hyderabad granted a special permission to issue their
OWN currency.

During world war — 1, there was shortage of special metal, which was used
to issue the currency. In this situation, Dhangadhra and Morbi state,
implemented a special method which was known as “Harvala”.
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In 1935, the Reserve Bank of India was established in India. It had all the
rights to print and issue the currency in India.10,000 — one — rupees notes were
issued by RBI before Independence in India, but after Independence, it was
demonetised. After that, RBI issued 5 rupees notes as paper token in 1938due to
the scarcity of metal in some states like Gujarat, Rajasthan, Baluchistan and
Sindh. During the Second World War, the portrait of King George sixth was
marked on the currency.
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India got Independence in 1947 and became republic in 1950. After
Independence, it faced rapid and innovative changes in currency symbols
followed by the replacement of the portrait of George sixth on the currency. In
1969, Mahatma Gandhi's birth century was celebrated in India. As a part of this
celebration, the Reserve Bank of India issued 5 and 10 rupees notes of “Mahatma
Gandhi” design series.
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Source: www.google.co.in

In the ten rupees note, there was a portrait of a ship sailing, at the back side
of the note and it remained unchanged till 40 years. This is a very noticeable
thing. To promote “haj pilgrims”, special notes of rupees one and ten were
issued so that their journey remains convenient in Saudi Arabia. In 1981, 10
rupees note was issued, having Indian national emblem of three lions on the
front side and national bird peacock on the back side drawn in an artistic way.
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In 1983-84, rupees 20 bank notes were issued. On the back side of the note,
Buddhist wheel — “Dharma wheel” was drawn. In 1996, Mahatma Gandhi
series of paper note was introduced in India on which Smiling face of Mahatma
Gandhi was drawn. There is an interesting Historical story behind the image of
Mahatma Gandhi on the currency notes. The picture of Gandhiji is not a
drawing but it is a real photograph which was taken by an unknown
photographer in 1946, in which Gandhiji was standing with Lord Frederick
William Petrick-Lawrence (a well-known politician of Britain), at the former viceroy
house. RBI used this image on all the currency notes and introduced it officially in 1996.
Rupees 10 paper notes were introduced in 1996, having Mahatma Gandhi’s image on the
front side and fauna of India on the back side. The fauna image represents great the
biodiversity of India. In 1996, rupees 100 note was also issued with Mahatma Gandhi’s
image on the front side and the Himalayan mountain image on back side. In 1997,
rupees 50 notes were issued having Mahatma Gandhi’s image on the front side and
Indian parliament image on the back side. In October 1997, rupees 500 note was issued
by RBI in which Mahatma Gandhi'’s image was placed on front side and the historical
“Dandi march” picture was placed in the backgmund
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Source: www upload.wikimedia.org
In November 2000 rupees 1,000 note was issued. In 8, November 2016, the
prime minister of India, Narendra Modi has announced demonetisation of
Rupees 500 and rupees 1000. After it New currency note of rupees 2,000 was

issued. With this some other notes

were also issued as below,
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Conclusion

During the long period of Indian currency history, lots of changes took place
and made the history of currency symbols glorious. With the changing time,
symbols also changed. In this paper, starting with ancient Indian time, all the
time periods till present has been covered. The changing currency symbols have
discussed. Though the stories behind selecting a particular symbol for the
currency are not included in this paper but it could be a very interesting topic
for further research.
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Professional skills and competency among the academic
librarians : A study

Ravat Urmila Pravin®

Abstract

Technological revolutions are the key factor for the changes surrounding librarianship as a whole.
and also affect academic librarianship. The focus of this paper is; to know the status of Professional
skills and competencies among the academic librarians. To compare the Professional skills and
competency among the academic librarians on basis of gender. To find out the most convenient
Professional skills and competency as performed by academic librarians on basis of Collection
Development, Reading Promotion Activity, Automation and ICT Related services, Communication and
soft skills, Social media & professional development. To suggest the possible way to increase Professional
skills and competency among the academic librarians. The suggestion made according to research is:
as a professional he/ she should be concentration on developing their competency which were lacking
due to less working experience. It is observed that those newly recruited professionals are competent
for promotional activities and communication skills so, they should try to develop other skills like
collection development and research related activities.
Introduction

Librarianship as a profession is moving very fast towards technological changes and mindset of
the digital users. So, it is mandatory to professional for facing the problems and develop attitude towards
becoming a professional librarian. The focus of this paper is; to know the status of Professional skills
and competencies among the academic librarians. To'compare the Professional skills and competency
among the academic librarians on basis of gender. To find out the most convenient Professional skills
and competency as performed by academic librarians on basis of Collection Development, Reading
Promotion Activity, Automation and ICT Related services, Communication and soft skills, Social media
& professional development to suggest the possible way to increase Professional skills and competency
among the academic librarians.
Definition of term
Professional

A professional is a member of a profession or any person who earns their living from a specified
professional activity, The term also describes the standards of education and training that prepare
members of the profession with the particular knowledge and skills necessary to perform their specific
role within that profession. In addition, most professionals are subject to strict codes of conduct.
enshrining rigorous ethical and moral obligétions.
Skill : '
Skill is the knowledge and ability that enables you to do something well.
Competencies :

are inherent qualities an individual possesses — combining skills, knowledge and ability.

* Librarian, Gujarat Commerce College Ahmedabad
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Dbjectives of the study
1. To know the status of Professional skill
2. To compare the Professional skills and competency amon

gender. '
3. To find out the most convenient Professional skills and competency as performed by & rademic

.rians on basis of Collection Development, Reading Promotion Activity, Automation and ICT Related

wvices, Communication and soft skills, Social media & professional development.
4. To suggest the possible way t0 ‘ncrease Professional skills and competency among the academic

s and competency among the academic librarians.
g the academic librarians on basis

ibrarians.
1. There will be no significant difference in rean scores on Professional skills and competency
o the academic librarians on basis of gender.

2 There will be no significant difference in mean
performed by academic librarians on basis of experience wi
ing Promotion Activity, Automation and ICT Related services, C
1 & professional development
erature Review ! _
Aswe know information technology (IT) has become part of everyday life, Dolan & Schumacher
| emphasized that the influx of the internet and innovative technologies impacted the LIS
éessionals that they enable to be qualified in a new variety of technological career. Asheroft (2004)
cated that the LIS professionals need to change because of the IT trends, thus their roles.
weacteristics and skills are set to adjust to the changes. Fourie (2004) indicated that IT has impacted
s the future of librarians® work activities and responsibilities. She described how librarians are in
have to be changed according to the new IT developments
d a content analysis of 220 job advertisements from American
| and written communication skills were the most important.

wever, flexibility, creativity and leadership were also appearing more frequently in the advertisements.
souter technologies and related skills were regularly mentioned in the ads. Kwasik (2002) studied
technological change connecting with serials librarians. She discovered that the traditional skills
e the most frequently mentioned as a requirement, followed by communication skills at a second
.= Additionally, she indicated that the skills that could be fitted to a digital environment, for instance
pwledge of metadata standards, markup languages, experience in cataloguing electronic publications
& Web design, etc. were normally rated as “knowledge” desired for an information professional.
0’Connor & Li (2008) analyzed 138 academic librarian position advertisements from Australia,
merica, United Kingdom, New Zealand and Hong Kong between July and November 2007 in a study
w covered the period from 1973 to 1998. The position descriptions Wwere analyzed and classified
 four groups as computing and technology; interpersonal and intrapersonal; service approaches; and
ional approaches to libraries. In addition, they found that the skills most frequently presented were
nunication, leadership and interpersonal skills, independent, innovative, confident, judgement

=tic and enthusiasm

scores on Professional skills and competency
th relation to Collection Development,
ommunication and soft skills, Social

L

cyberspace world and their roles
Lynch & Smith (2001) conducte
demic libraries. They found that ora
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Sreenivasulu (2000) considered that an essential role of a digital librarian in digital libraries
Was o play a liaison role to bring together users and information. Additionally, he mentioned that
one of the essential skills which the digital librarian needed to develop is the ability to manage digital
libraries and digital knowledge in terms of digital knowledge management. However, he did not indicate.
any list of personal characteristics. Among the specific skills needed for working as a digital information
professional were knowledge of Web publishing, imaging technologies, optical character recognition
and markup languages. i
Choi & Rasmussen (2009) studied the essential qualifications and skills of digital library positie
involved in academic libraries.. The study was a content analysis of job advertisements collected fre ;
the digital library positions posted in College and Research Libraries News from 1999 to 2007.
analyzing of competence requirements in the ads was based on the American Library Association
(ALA) 8 areas of core of librarianship competencies including professional ethics, resource buildi £
knowledge organization, technological knowledge, knowledge dissemination: service, knowleds
" accumulation: education and lifelong leéfning, and knowledge inquiry: research, and institutic
management. (It has been noted that the ALA has published revisions to the competencies in 208 !
Nonthacumjane (2010) studied the essential competencies of an Information professional workims
in a digital library environment, from the perspectives of Norwegian and Thai LIS educators. 3
comparative study used online questionnaires, face-to-face interviews, online interviews and crms
interviews as data collection methods. The findings of this study revealed that the knowledge and skl
that underpin the work of information professionals in both countries encompassed analytical, crezm
and technical competencies. It was found that the principal areas of discipline knowledge J
included an understanding of metadata, database development, database management systems and
needs. Communication, critical thinking, information literacy and teamwork were found to be the ges 2
skills needed by information professionals in a digital library environment. As presented in the rek _
studies, most-of researches mentioned the skills and competencies which can be classified as pe:
skills, generic skills, and discipline-speciﬂc knowledge.
Methodology of the study |
The survey method of descriptive type research has been employed for the present studw
Tools
For the study, researchers use self made tool. This tool is designed on base of Competency E
for the Library Field Compiled by Web Junction. There were five factors and 29 items were inch
in this opinionnaire. The selected five factors is
® Collection Development
® Reading Promotion Activity
® Automation and ICT Related services
® Communication and soft skills
® Social media & professional development
Five points scale was used for the present study. They are always, sometimes, often, rarely,
Sample of the study _. s
The Purposive sampling technique has been employed for the present study. The sample comg
50 practicing librarians of Gujarat.
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la Collection

thod of Data Analysis

For the analysis of data, mean, standard deviation was computed and t-value and F-value were

Table: 1

Data were collected through e-mail conversation and an auto responded opinionnaire.

Sample distribution according to Gender and experience

Gender i Experience
M F 0 to 5 yrs.| 5 to 15 yrs. | 15 to 25 yrs.| More than 25 yrs.
31 19 - 26 13 7
50 ‘ 50

Testing of Hypotheses

. HYPOTHESIS: 1 There will be no significant difference in mean score on Professional skills
¥ competency among the acaderaic librarians ou basis of gender.

Technique used: t-test

Group: Male & female

Table-2
Professional skills and competency among the academic librarians on basis of gender
GROUP N MEAN SD t-VALUE LOS
Male 31 101.16 11.061 0.056 NS
Female 19 101.42 21.675

For df 48 (n-2) tabulated at 0.05 level = 2.021

From Table-2, it is seen that the value of t-test is not significant hence null hypothesis is accepted.
Conclusion: there are no significant differences in mean scores on Professional skills and
setency among the academic librarians on basis of gender.

HYPOTHESIS: 2 There will be no significant difference in mean scores on Professional skills
§ competency as performed by academic librarians on basis of experience with relation to Collection
dopment, Reading Promotion Activity, Automation and ICT Related services, Communication and
skills, Social media & professional development

Table-3
an scores of Professional skills and competency as performed by academic librarians
sssion skills and competency Expé'reince . N Mean
section Development 0 to Syrs 4 17.75
5 to 15 yrs 26 18.85
15 to 25 yrs. 13 21.38%
more then 25 yrs 7 19.14
Total 50 19.46
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'_hfminn skills and compétency Expereince N Mean
'FRcading Promotion Activity 0 to Syrs 4 8.00*
5 to 15 yrs 26 3.69
15 td 25 yrs. 13 7.46
more then 25 yrs 7 3.71
Total 50 5.02
Automation and ICT Related services 0 to Syrs 4 33.50
51to 15 yrs 26 26.73
15 to 25 yrs. 13 33.85*
more then 25 yrs 7 28.71
Total 50 29.40
Communication and soft skills 0 to Syrs 4 23.75%
5 to 15 yrs 26 18.38
15 to 25 yrs 13 21.69
more then 25 yrs 7 19.57
; Total 50 19.84
Social media & professional development 0 to Syrs 4 29.75
5to 15 yrs 26 25.54
15 to 25 yrs. 13 31.23*
more then 25 yrs 7 26.86
Total 50 215 =
Technique used: F-test (Anova) SR ‘\
Group: experience 5‘,:,9 Gg; '
; Table : 4 ' hiieon
Professional skills and competency as performed by academic librarians on basis of expereince |
~ ANOVA
Sum of Squares df | Mean Square F Level of Sig. "
Between Group 4973755 3 1657.918 | 10.661 | S
Within Groups 7153.865 46 153519
Total " 12127.620 49
Dr, =3 , Dr, = 46 (0.05 Sig. Level F-value = 2.79) (0.01 Sig. Level F-value = 4.200

From table 4, it is seen that F-value is significant. Hence null hypothesis is rejected.

Conclusion: There is significant differences in mean scores on Professional skills and competencs
as performed by academic librarians on basis of experience with relation to Collection Development.
Reading Promotion Activity, Automation and ICT Related services, Communication and soft skills, Social

media & professional development
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Suggestions
On the basis of above aﬁalysis researcher wants to suggest some ways to increase Professional
ills and competency as performed by academic librarians on basis of experience.

® As a professional librarian aims to provide service to their client without any biasness and
=lationship.
® As a professional he/ she should be concentration on developing their competency which were
weking due to less working experience.

® In this digital era, newly recruited professional are competent for promotional activities, and
mmunication skills so, they should try to develop other skills like collection development and research
Bated activities.

nclusion

As professional, librarians now face more and"' more technology related problems but they not
b worry about what they perceived through their syllabus and experience. But they should try to develop
% professional competency for serving digital users with respect to “become an LIS professional”
the twenty-first century.
| Herences
Asheroft, L. (2004). “Developing competencies, critical analysis and personal transferable skills
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Choi, Y. & Rasmussen, E. (2009). “What Qualifications and Skills are Important for Digital
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Professional skills and competency among the academic
librarians : A study

Ravat Urmila Pravin®

Abstract

Technological revolutions are the key factor for the changes surrounding librarianship as a whole.
and also affect academic librarianship. The focus of this paper is; to know the status of Professional
skills and competencies among the academic librarians. To compare the Professional skills and
competency among the academic librarians on basis of gender. To find out the most convenient
Professional skills and competency as performed by academic librarians on basis of Collection
Development, Reading Promotion Activity, Automation and ICT Related services, Communication and
soft skills, Social media & professional development. To suggest the possible way to increase Professional
skills and competency among the academic librarians. The suggestion made according to research is:
as a professional he/ she should be concentration on developing their competency which were lacking
due to less working experience. It is observed that those newly recruited professionals are competent
for promotional activities and communication skills so, they should try to develop other skills like
collection development and research related activities.
Introduction

Librarianship as a profession is moving very fast towards technological changes and mindset of
the digital users. So, it is mandatory to professional for facing the problems and develop attitude towards
becoming a professional librarian. The focus of this paper is; to know the status of Professional skills
and competencies among the academic librarians. To'compare the Professional skills and competency
among the academic librarians on basis of gender. To find out the most convenient Professional skills
and competency as performed by academic librarians on basis of Collection Development, Reading
Promotion Activity, Automation and ICT Related services, Communication and soft skills, Social media
& professional development to suggest the possible way to increase Professional skills and competency
among the academic librarians.
Definition of term
Professional

A professional is a member of a profession or any person who earns their living from a specified
professional activity, The term also describes the standards of education and training that prepare
members of the profession with the particular knowledge and skills necessary to perform their specific
role within that profession. In addition, most professionals are subject to strict codes of conduct.
enshrining rigorous ethical and moral obligétions.
Skill : '
Skill is the knowledge and ability that enables you to do something well.
Competencies :

are inherent qualities an individual possesses — combining skills, knowledge and ability.

* Librarian, Gujarat Commerce College Ahmedabad
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Dbjectives of the study
1. To know the status of Professional skills and competency among the academic librarians.

2. To compare the Professional skills and competency among the academic librarians on basis

gender. '
3. To find out the most convenient Professional skills and competency as performed by & rademic

.rians on basis of Collection Development, Reading Promotion Activity, Automation and ICT Related

wvices, Communication and soft skills, Social media & professional development.
4. To suggest the possible way t0 ‘ncrease Professional skills and competency among the academic

ibrarians.
ypotheses
1. There will be no significant difference in mean scores on Professional s

sng the academic librarians on basis of gender.

2. There will be no significant difference in mean scores on Professional skills and competency
performed by academic librarians on basis of experience with relation to Collection Development,
Automation and ICT Related services, Communication and soft skills, Social

kills and competency

ing Promotion Activity,
a & professional development

Jterature Review ! _
Aswe know information technology (IT) has become part of everyday life, Dolan & Schumacher

nd innovative technologies impacted the LIS

emphasized that the influx of the internet a
=ssionals that they enable to be qualified in a new variety of technological career. Asheroft (2004)
because of the IT trends, thus their roles.

—ated that the LIS professionals need to change
Fourie (2004) indicated that IT has impacted

weacteristics and skills are set to adjust to the changes.
s the future of librarians’ work activities and responsibilities. She described how librarians are in
cyberspace world and their roles have to be changed according to the new IT developments

Lynch & Smith (2001) conducted a content analysis of 220 job advertisements from American
t important.

ic libraries. They found that oral and written communication skills were the mos
wever, flexibility, creativity and leadership were also appearing more frequently in the advertisements.
Seouter technologies and related skills were regularly mentioned in the ads. Kwasik (2002) studied
technological change connecting with serials librarians. She discovered that the traditional skills
e the most frequently mentioned as a requirement, followed by communication skills at a second
.= Additionally, she indicated that the skills that could be fitted to a digital environment, for instance

dedge of metadata standards, markup languages, experience in cataloguing electronic publications
& Web design, etc. were normally rated as “knowledge” desired for an information professional.
0’Connor & Li (2008) analyzed 138 academic librarian position advertisements from Australia,
merica, United Kingdom, New Zealand and Hong Kong between July and November 2007 in a study
w covered the period from 1973 to 1998. The position descriptions Wwere analyzed and classified
 four groups as computing and technology; interpersonal and intrapersonal; service approaches; and
ional approaches to libraries. In addition, they found that the skills most frequently presented were
nunication, leadership and interpersonal skills, independent, innovative, confident, judgemesl

wetic and enthusiasm
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Sreenivasulu (2000) considered that an essential role of a digital librarian in digital libraries
Was o play a liaison role to bring together users and information. Additionally, he mentioned that
one of the essential skills which the digital librarian needed to develop is the ability to manage digital
libraries and digital knowledge in terms of digital knowledge management. However, he did not indicate.
any list of personal characteristics. Among the specific skills needed for working as a digital information
professional were knowledge of Web publishing, imaging technologies, optical character recognition
and markup languages. i
Choi & Rasmussen (2009) studied the essential qualifications and skills of digital library positie
involved in academic libraries.. The study was a content analysis of job advertisements collected fre ;
the digital library positions posted in College and Research Libraries News from 1999 to 2007.
analyzing of competence requirements in the ads was based on the American Library Association
(ALA) 8 areas of core of librarianship competencies including professional ethics, resource buildi £
knowledge organization, technological knowledge, knowledge dissemination: service, knowleds
" accumulation: education and lifelong leéfning, and knowledge inquiry: research, and institutic
management. (It has been noted that the ALA has published revisions to the competencies in 208 !
Nonthacumjane (2010) studied the essential competencies of an Information professional workims
in a digital library environment, from the perspectives of Norwegian and Thai LIS educators. 3
comparative study used online questionnaires, face-to-face interviews, online interviews and crms
interviews as data collection methods. The findings of this study revealed that the knowledge and skl
that underpin the work of information professionals in both countries encompassed analytical, crezm
and technical competencies. It was found that the principal areas of discipline knowledge J
included an understanding of metadata, database development, database management systems and
needs. Communication, critical thinking, information literacy and teamwork were found to be the ges 2
skills needed by information professionals in a digital library environment. As presented in the rek _
studies, most-of researches mentioned the skills and competencies which can be classified as pe:
skills, generic skills, and discipline-speciﬂc knowledge.
Methodology of the study |
The survey method of descriptive type research has been employed for the present studw
Tools
For the study, researchers use self made tool. This tool is designed on base of Competency E
for the Library Field Compiled by Web Junction. There were five factors and 29 items were inch
in this opinionnaire. The selected five factors is
® Collection Development
® Reading Promotion Activity
® Automation and ICT Related services
® Communication and soft skills
® Social media & professional development
Five points scale was used for the present study. They are always, sometimes, often, rarely,
Sample of the study _. s
The Purposive sampling technique has been employed for the present study. The sample comg
50 practicing librarians of Gujarat.
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la Collection

thod of Data Analysis

Table: 1

Data were collected through e-mail conversation and an auto responded opinionnaire.

For the analysis of data, mean, standard deviation was computed and t-value and F-value were

Sample distribution according to Gender and experience

Gender i Experience
M F 0 to 5 yrs.| 5 to 15 yrs. | 15 to 25 yrs.| More than 25 yrs.
31 19 - 26 13 7
50 ‘ 50

Testing of Hypotheses

. HYPOTHESIS: 1 There will be no significant difference in mean score on Professional skills
¥ competency among the acaderaic librarians ou basis of gender.

Technique used: t-test

Group: Male & female

Table-2
Professional skills and competency among the academic librarians on basis of gender
GROUP N MEAN SD t-VALUE LOS
Male 31 101.16 11.061 0.056 NS
Female 19 101.42 21.675

For df 48 (n-2) tabulated at 0.05 level = 2.021

From Table-2, it is seen that the value of t-test is not significant hence null hypothesis is accepted.
Conclusion: there are no significant differences in mean scores on Professional skills and
setency among the academic librarians on basis of gender.

HYPOTHESIS: 2 There will be no significant difference in mean scores on Professional skills
§ competency as performed by academic librarians on basis of experience with relation to Collection
dopment, Reading Promotion Activity, Automation and ICT Related services, Communication and
skills, Social media & professional development

Table-3
an scores of Professional skills and competency as performed by academic librarians
sssion skills and competency Expé'reince N Mean
section Development 0 to Syrs 4 17.75
5 to 15 yrs 26 18.85
15 to 25 yrs. 13 21.38%
more then 25 yrs 7 19.14
Total 50 19.46
A Al esl AU AA 3wl AU sau-l A wlRiae - 2020 104



| Profession skills and comptlatency Expereince N Mean
meding Promotion Activity 0 to Syrs 4 8.00*
5 to 15 yrs 26 3.69
15 td 25 yrs. 13 7.46
more then 25 yrs 7 3.71
Total 50 5.02
Automation and ICT Related services 0 to Syrs 4 33.50
51to 15 yrs 26 26.73
15 to 25 yrs. 13 33.85*
more then 25 yrs 7 28.71
Total 50 29.40
Communication and soft skills 0 to Syrs 4 23.75%
5 to 15 yrs 26 18.38
15 to 25 yrs 13 21.69
more then 25 yrs 7 19.57
._ Total 50 19.84
Social media & professional development 0 to Syrs 4 29.75
5to 15 yrs 26 25.54
15 to 25 yrs. 13 31.23*
more then 25 yrs 7 26.86
Total 50 27.54
Technique used: F-test (Anova)
Group: experience
; Table : 4
Professional skills and competency as performed by academic librarians on basis of expereince
~ ANOVA
Sum of Squares df | Mean Square F Level of Sig.
Between Group 4973.755" 3 1657.918 | 10.661 | S
Within Groups 7153.865 46 158519
Total " 12127.620 49
Dr, =3 , Dr, = 46 (0.05 Sig. Level F-value = 2.79) (0.01 Sig. Level F-value = 4200

From table 4, it is seen that F-value is significant. Hence null hypothesis is rejected.
Conclusion: There is significant differences in mean scores on Professional skills and competencs
as performed by academic librarians on basis of experience with relation to Collection Development.
Reading Promotion Activity, Automation and ICT Related services, Communication and soft skills, Sociat

media & professional development
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Suggestions
On the basis of above aﬁalysis researcher wants to suggest some ways to increase/&

ills and competency as performed by academic librarians on basis of experience.

=lationship.
® As a professional he/ she should be concentration on developing their competency which were
weking due to less working experience.

e In this digital era, newly recruited professional are competent for promotional activities, and
mmunication skills so, they should try to develop other skills like collection development and research
fated activities.

nclusion
As professional, librarians now face more and"' more technology related problems but they not
b worry about what they perceived through their syllabus and experience. But they should try to develop
% professional competency for serving digital users with respect to “become an LIS professional™
the twenty-first century.
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A RESEARCH STUDY ON COLLECTION SECURITY MANAGEMENT IN ACADEMIC
LIBRARIES: ASSESSMENT OF ITS IMPLEMENTATION STATUS

Dr. Urmila Pravin Ravat
Librarian, Gujarat Commerce College, Ahmedabad

Abstract: Academic libraries are the “heart” of the learning community, providing a place for students
and faculty to do their research and advance their knowledge (Simmonds, 2001).To achieve this goal
librarian need to be ready for easy access of information sources and also need to establish security
policy for library systems. This paper deals with collection security management in academic library.
The main objectives are to know the implementation status of collection security management in
academic libraries of Gujarat. To compare implementation status of collection security management in
academic libraries on the basis of types of library and to suggest the possible way to increase status of
collection security management in academic libraries. Academic library management must ensure that
access to any area with in the library is clearly defined and regulated. Staff should also enforce
restrictions by challenging, in a non-confrontational manner, any unauthorized user found to be outside
the designated public areas.

Keywords: Academic libraries; Collection security; Assessment

1. INTRODUCTION:

Academic libraries are the “heart” of the learning community, providing a place for students and faculty
to do their research and advance their knowledge (Simmonds, 2001). So essential is it that an adequately
stocked one is a fundamental criterion for accreditation of tertiary institutions of learning the world
over. Ultimately the objectives of libraries are to acquire academic materials, preserve them from
deterioration (and lose) and to make these collections readily available to library patrons (Ekwelem,
Okafor and Ukwoma, 2011). To achieve this goal librarian need to be ready for easy access of
information sources and also need to establish security policy for library systems. This paper deals with
collection security management in academic library. The main objectives are to know the
implementation status of collection security management in academic libraries of Gujarat. To compare
implementation statusof collection security managementin academic libraries on the basis of types of
library and to suggest the possible way to increase statusof collection security managementin academic
libraries.

2. DEFINITION OF TERM:

2.1 SECURITY:

The prevention of and protection against assault, damage, fire, fraud, invasion of privacy, theft,
unlawful entry, and other such occurrences caused by deliberate action.

2.2 COLLECTION SECURITY MANAGEMENT:

Preservation is the activity to prevent, eliminate, or retard deterioration of /ibraryresources. The library
protects the physical integrity of materials in the collection through conservation measures, such as
temperature and humidity control.

2.3 ASSESSMENT:
The act of judging or deciding the amount, value, quality, or importance of something, or the judgment
or decision that is made.

2.4 IMPLEMENTATION:
The act of putting a plan into action or of starting to use something: implementation of a
change/policy/programmer.
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3. OBJECTIVES:

1. To know the implementation statusof collection security managementin academic libraries of
Gujarat.

2. To compare implementation statusof collection security managementin academic libraries on basis
of types of library.

3. To suggest the possible way to increase statusof collection security managementin academic
libraries

4. HYPOTHESIS:
There will be no significant differences in mean score on implementation statusof collection security
managementin academic libraries of Gujarat on basis of types of library.

5. LITERATURE REVIEW:

Lorenzen (1996) and Holt (2007) identified several such incidents, (i) theft of physical materials; (ii)
theft or alteration of data; and (iii) theft of money as major security crime in libraries. Other forms of
breaches include non-return of items by borrowers, theft of library equipment, personal theft (from staff
and users), verbal and physical abuse against staff and users, and vandalism against library buildings,
equipment and stock destruction, all of which can directly or indirectly affects the provision of library
services (Ewing 1994). Similarly, Lorenzen (1996) reported how different forms of collection
mutilation such as underlining and highlighting text in library books, tearing and or removing pages of
books and annotating in books margins can temper with the subject-content of library collection,
thereby making it unusable to users. Wu and Liu (2001) identified the aim of a modern university
library as largely to provide access to both print and non-print collections and this makes it necessary
to develop a balance between ownership and access to information or knowledge. This can be achieved
by proper planning strategy including the planning for access control in line with the security
requirement and the present and future mission or goals of the parent institutions. Ajegbomogun (2004)
identified the types of security breaches in university libraries, which included theft and book mutilation
and reasoned the cause to security lapses, insufficient or limited number of essential materials, and
user’s financial constraints. Ameen and Haider (2007) opined that access to collection is important as
this service has supported scholarship in the humanities, sciences and social sciences and remains the
key to intellectual freedom. Similarly, university libraries need to create an environment where primary
resource materials are respected, handled carefully, and returned intact to the collection so that they
might be studied again in the future. Therefore, materials that are not meant to be used by patrons should
not be accessible to them. For example, the unprocessed materials should be kept in a secured area;
public access to special and rare collections should be monitored and physically protected to prevent
vandalism, theft and other security breaches (Rude and Hauptman 1993). Studies conducted by
Ajegbomogun (2007), Bello (1998), and Holt (2007) identified rare books, manuscripts and special
collections as frequent target of theft and mutilation because of the special demand for in depth studies
of such materials. The above studies indicate that the processes that handle access to collection such as
acquisition, technical processes, circulation, shelving and storage of items in libraries need to be
considered from the security perspectives and assessed by a collection security measurement
instrument.

Boss (1984) highlighted theft and arson as threats to collections and proposed that libraries formulate a
planned security measure to protect their collections. Boss also identified physical weaknesses in
libraries in terms of unsecured windows, faulty emergency exits, unstaffed computer rooms, poor
policies and procedures, lack of security plans, poor security points (exits, loading areas, windows,
special collections) inadequate loans and renewal periods, lack of security manuals and poor signage as
some of the causes of security breaches. Ewing (1994) identified abuses in UK libraries, which included
book and non-book theft, non-return of borrowed items, verbal and physical abuse, and vandalism
against library buildings and properties. Ewing also reported an estimated collection lost rate of 2.6%
and that is between 1500 and 3000 books stolen annually. (Houlgate and Chaney 1992) These studies
highlight the importance of considering the security aspects of physical and infrastructural perspective
of library buildings and facilities to ensure collection security, thus implicating a factor that needs to be
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included in the assessment instrument. Another factor is the human aspect of library security. This
involves creating the right atmosphere for greater security awareness amongst library staff, users and
the university community at large. Omoniyi (2001) found that both students and staff were often
involved in collection theft and this may be due of their unawareness of the graveness of the thieving
issue. Holt (2007) highlighted theft of library collections by staff as a real problem that libraries should
address and not ignore because of the risk of bad publicity. Holt suggested several methods to deal with
staff theft including the installation of high security lock systems, tightening of collection transportation
and movement procedures, marking collections to indicate ownership, good record keeping and
undertaking periodic inventories. He also highlighted the need for libraries to cultivate professional
culture and behavior with regard to safeguarding the library’s collection and the need for library
management to take the lead in developing an honest culture with reporting responsibility. Lowry and
Goetsch (2001) highlighted the importance of creating shared culture of mutual responsibility for
security and safety of library collections. This involves making clear to users and staff about the safety
and security policies and guidelines in libraries, especially those regarding food consumption in the
library, theft, mutilation, and disruptive behavior. They also emphasized on policies regarding training
of staff to create an awareness culture. The people aspect of library security issues, include staff’s
nonchalant attitudes to users’ needs and ignorance about security issues (Ives, 1996). Brown and Patkus
(2007) proposed a security plan that comprises these components: a written security policy; the
appointment of a security manager; a security survey conducted to assess current and projected needs;
identifying preventive measures; ensuring a secure premise for both during and after working hours;
installation of a security system; ensuring collection security through regular inventory; proper storage
area; marking collections to establish ownership and instituting a tracking system of lost and over
borrowed items; and managing, educating and training users and staff. The Association of College and
Research Libraries (2006) proposed a guideline for the security of rare books, manuscripts and special
collections. The guidelines proposed the establishment of proper governance by hiring library security
officers who plan and administer security programs, prepare and spearhead written policies. The library
is also advised to closely monitor the entrances and exits of special collection reading areas, making
staff aware of collection security problems, providing training in security measures, monitoring users
in the stacks, reading and reference areas, keeping adequate accession records, and aiding access
through proper cataloguing records and finding aids. The importance of good and supportive
governance with clear policies and procedures in order to maintain an acceptable level of collection
security in libraries is therefore necessary.

6. METHODOLOGY OF THE STUDY:
The survey method of descriptive type research has been employed for the present study.

6.1 TOOLS:

For the study, researcher use collection security management assessment instrument designed by
Maidabino A. A.and Zainab, A.N. After some modification the tool has been sent to library
professional. Total 85 questionnaires were distributed between November 2018librarians, chief
librarians, deputy librarians, departmental and sectional heads and professional staff working in
academic libraries. A total of 70 (82.35%) returned questionnaires were found usable. five point Likert-
type scale (1= Strongly Disagree, 2 = Disagree, 3 = Fairly agree, 4 =Agree, 5= Strongly Agree).

A summary of the components and their items of the instrument are provided in Table 1.

i: Factor Details No. of items
. . 10
1 Factors 1 Governance of collection security
9 Factors 2 Gene.ral . operations .and processes of collection 13
security implementation
3 Factors 3 People Issues in collection security management 04
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Physical factors
4 Factors 4 (Non-electronic and electronic) 10
5 Factors 5 Collection security culture 20
Total 37
Table: 1 Factors Covered Number of items

Total Distribution of . . Response rate in
Sr. no. : : Returned questionnaire

questionnaire (Percentage)
1 85 70 82.5 %

Table 2: Response Rate
Sr. ..
No. Gender Types of institute
1 M F Government Granted PrivaFe or
self-finance

2 38 32 28 16 26
Total 70

Table 3: Response Rate based Gender and by Institutional Distribution

7. LEVEL OF COLLECTION SECURITY IMPLEMENTATION IN LIBRARIES:

The level of implementation of all factors can be determined by totaling the scores of all the items listed
under each factor. The minimum and maximum scores for each factor are dependent on the number of
items listed under each section. Table 4 indicates the measuring scale used for all factors, where, the
minimum will be 13 and the maximum varies from 20 to 100. Under each factor the performance level
is measured in accordance to the following scale: 1 = Non-implementation, 2 = Planning stage, 3 =
Partial implementation, 4 = Close to completion and 5 = Full Implementation.

Table 4 provides the mean scores for all the factors of collection security management of the instrument
by university rating. The mean score of each institution is compared with a scale provided together with
the mean score which will indicate the level of collection security management implementation.

Gov. Granted | Private
Factor Items (Mean) | (Mean) | (Mean) 1 2 3 4 5
Governance of
. 37.00 11- 21- | 31- | 41-
1 COHEC.UOH 10 36.10 | 35.33 1-10 20 30 40 50
security
General
operations and
processes of 14- 27- | 40- | 53-
2 collection 13 50.03 | 47.40 50.85 | 1-13 26 39 57 65
security
implementation
People Issues in
3 | Collection 04 |1493 1433 1454 |14 |58 |91z |13 [IF-
security 16 20
management
Physical factors
4 | (Non-electronic |10 | 3848 |36.33 |37.00 |1-10 [11- |2 |31 |4l
. 20 30 40 50
and electronic)
Collection 21- 41- | 61- | 81-
5 security culture 20 56.69 60.60 59.50 1-20 40 60 80 100
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Table 4: Rating Scale Used to Assess the Level of Collection Security Implementation
Key: 1= Not-Implemented, 2=Planning stage, 3= Partial implementation, 4=Close to completion, and
5=Full implementation

For the governance factor, the result indicates that, the private institution library has the highest mean
scores (37.00) followed by Government college library, (36.10), granted college library, (35.33). The
result indicates close to completion of collection security governance in all academic libraries. This
indicates that none of the libraries have achieved near or full completion level of implementation.
Overall the results show adequate implementation levels even though none has achieved the full
implementation stage.

In terms of the implementation of the general operation processes, the result indicates that, the private
institution library has the highest mean scores (50.85) followed by Government college library, (50.03),
granted college library, (47.40). The result indicates close to completion of collection security general
operation processes. Overall the results show adequate implementation levels even though none has
achieved the full implementation stage.

For people factor, the mean score of all the academic libraries fell within the range of 14.33 to 14.93,
which is an indication of partial implementation. Jordan (1999) emphasized on the training of users and
staff in a properly planned programmer. For example, libraries should consider including security issues
and responsibility in user and staff education or orientation programs.

The physical factors of collection security of the instrument explore both the use of electronic and
non-electronic strategies for the management of collection security in academic libraries. The result
indicate, the Government college library has the highest mean scores (38.48) followed by, private
institution library (37.00), granted college library, (36.33). McComb and Dean (2004) proposed that to
ensure physical security close attention should be given to the building design, lighting, space planning
for shelves, reading areas, office areas, windows, and doors. McComb and Dean also observed that
surveillance is lacking in libraries and to add to the problem, keys to libraries’ vital places are often
kept unsecured or open to easy sight of users and staff.

The security culture factor is made up of three subcomponents of awareness of collection security
incidences, perception values and attitudes and awareness of obstacles and problems towards collection
protection. The result indicate, the Granted college library has the highest mean scores (60.60) followed
by, private institution library (59.50), Government college library, (56.69). This is an indication of
partial implementation.

8. CONCLUSION:

Brown and Patkus (2007) stressed that university libraries must ensure that access and storage areas for
collection are arranged and monitored for quick and easy inspection. Special and rare collections in
particular need to be stored separately, with separate folders within the collection so that they can be
easily checked by the staff. Furthermore, a reliable and effective procedure for accessibility to such
collection must to be created. Accessibility to library collections can also be enhanced by proper
supervision and control of the library environment, especially designated areas for library assets.
Academic library management must ensure that access to any area within the library is clearly defined
and regulated. Staff should also enforce restrictions by challenging, in a non-confrontational manner,
any unauthorized user found to be outside the designated public areas
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business in form of innovative ideas and prosperity in turn. The preference of upcoming
generation for self- employment is always for the betterment of all the spheres of
Society. These recent and relevant factors have enabled us to organize a National
Conference and provide platform for discussion on Global Changes in Business,
Economy and their impact on Society. It aims at bringing together Academicians,
Researchers and Experts from various fields. It will provide a platform for young
scholars to present their research work and interact with experts in relevant areas of
interest and will facilitate discussions and knowledge-sharing gateways.

Conference Theme:
Tracks:
Track — 1:Accounting & Finance

Demonetization — Issues & Challenges CSR
Need for further Demonetization (?) IFRS
Cloud Computing & Accounting Corporate Governance
Accounting Education & Research Cost Accounts

GST, Revision in GST & Its Impact e Management Accounting
Emerging Trends in Financial Reporting Practices @ Forensic Accounting
Governance and Business Ethics e Finance for next 25 years

Environmental Accounting — Impact Assessment & Audit

Track — 2: Entrepreneurship
Make in India
Green Economy &Sustainable Development
Entrepreneurship / Innovation and Regional Development
Innovative Approaches in Marketing, Finance & HR for Skill Development
Entrepreneurship & Family Business.
Role of Digitalization
Women Empowerment through Entrepreneurship
Role of Government Policies/Schemes for Socio —Economic Development
Micro Finance Institution and Inclusive Growth

Track — 3: Statistics

Big Data Analysis

Artificial Intelligence and Data Mining

Artificial Intelligence and Data Mining

New Models in Business Analysis

Trends in Quality Control and Data Base Management
Bayesian Inference in Reliability

Operation Research

R J TIBREWAL COMMERCE COLLEGE

RJTCC is the flagship institute of Lok Jagruti Kendra and is affiliated to the Gujarat
University. The Lok Jagruti Kendra was set up in 1982 as a manifestation of the vision of
the legendary Principal Shri B M Peerzada. The charitable trust that aims at imparting quality
education in various disciplines at undergraduate and postgraduate levels was created under
the able guidance of eminent academicians and personalities from different walks of life. The
untiring efforts put in by the management have led to the establishment of an excellent Brand
Equity in the field of education in Gujarat within a short span of 34 years. Not resting on
its laurels, the trust has been able to maintain a constantly rising graph. Despite a modest
beginning, selection of excellent faculty members has helped RJTCC to hold a formidable
position as one of the best colleges of Ahmedabad. The college has been accredited with ‘A’
Grade by NAAC for the two consecutive cycles. RITCC can rightly take pride in its efficient
infrastructure that includes a state of the art library and computer labs. The college has a
sizable strength of more than 1700 students out of whom about 1400 opt for English
Medium. The 18 member faculty, the USP of RJTCC, is possessed with constant
zeal for academic advancement at the individual level and a passion for supporting
career- building of students. Staff members include 12 Gold medalists, 4 M. Phil.
degree holders, 3C.As,2CSs, 1 LCW.A,, 2 M.B.Asand 8 Ph. D. degree holders.

UCMTA

Established in 1986, with the name “Gujarat University Commerce and Management Teachers'
Association and with the addition of neighboring University, it was named as “Gujarat & North Gujarat
Universities Commerce & Management Teachers' Association” thereafter, with the inclusion
of other Universities of Gujarat, it went to be renamed as UNIVERSITIES COMMERCE &
MANAGEMENT TEACHERS' ASSOCIATION.

The aims and objectives of UCMTA are:

to concentrate on various problems in the areas of Commerce and Management
and to create competence for teaching and research work

to encourage research and development of new methods and techniques

to provide common platform for the meeting, discussion, discourse, development
and analytical study to the teachers working in Colleges

to study problems in fields of teaching, research and overall development of their
professional status

to establish liaison with the Universities and State of Gujarat to share opinions of
the members of UCMTA regarding teaching methods, framing of syllabi, methods
of examination etc.

to undertake and help in the development of suitable teaching materials and different media
covering emerging disciplines.

Our association has successfully completed 32 years and has managed to fulfill above
aims and objectives through arranging lectures by expert in the fields of academia and
corporate sectors. Industrial visits and dialogue with the bigwigs of industries and
corporate sectors have provided practical perspectives to our members. With its pan
Gujarat presence, UCMTA has been able to aid their members with constant developmental
changes.
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CORPORATE GOVERNANCE DISCLOSURE PRACTICES AND ITS
IMPACT ON FINANCIAL PERFORMANCE:
A CASE STUDY ON IT SECTOR IN INDIA

Sonal S. Solanki
Assistant Professor, Gujarat Commerce College, Ah medabad

Dr. P. R. Patel
Associate Professor, Government Commerce College, Gandhinagar

Dr. Hemali M. Shah
Assistant Professor, Gujarat Commerce College, Ahmedabad

Abstract:

This paper aims to examine the relationship of Corporate Governance Disclosure Practices with
Einancial Performance of firms in the IT Sector using Tobin’s Q, MV/BV RATIO and Market
Capitalisation as a dependent variable and Corporate Governance Disclosure Score asan
independent variable. Corporate Governance Disclosure Score is calculated by assigning weights
to the various parameters in the checklist which consist of Board Structure, Audit Committee,
Remuneration committee, Shareholders’ information, Related Party Transactions, Independent
Auditors etc. The sample size consistsof ten companies in IT sector as per their capital
base.Selected companies are scored out of 100 for their corporate governance practices and
disclosures. The period of the study is 2012-13 to 2016-17 and data is collected from Ace
Knowledge database. Other parameters such as D/E Ratio, D/P Ratio, Return on Assets, Return
on Equity, Sales Growth, Net Profit Margin are used in the present study to check their impact
on dependent variables.The data is panel data so for each sector one way Random Effect Model
or Fixed Effect Model is used. 1t is observed that higher disclosure practices have increased
market capital as well as wealth of shareholders.

Keywords: Corporate Governance, Financial Performance, Corporate Governance Disclosure
Score, Tobin’s Q, MV/BV Ratio

1. Introduction:

According to OECD principles of corporate governance, “corporate governance involves a set of relation-
ships between a company’s management, its board, its shareholders and other stakeholder. Corporate
governance also provides the structure through which the objectives of the company are set, and the
means of attaining those objectives and monitoring performance are determined”. According to Broni &
Velentzas(2012) corporate governance provides structure which warks for the benefit of the stakeholdes,
employees, customers, shareholders, board of directors, creditors, suppliers and the whole community,
only if when the company follows the ethical standards, best practices and formal laws. If firm follows
good governance principles then it will lead to improve financial performance. The Companies Act, 2013
have made crucial changes in the Corporate Governance Regulations relating to Board Structure, Inds-
pendence of Board, Related Party Transactions, Remuneration of Directors, Disclosure and Transparency
of business, shareholders’ agreement and entrenchment for effective governance.
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iterature Review:

wal & Jindal (2018)2 have analysed the impact of corporate governance on the financial performance
market valuation of NSE listed manufacturing companies in india. The data regarding 98 companies of
an Manufacturing sector has been coliected from the PROWESS database for the period 2004-05 to
3-14. Dependent variables such as Assets Turnover Ratio, Profitability Ratio and Market to Book Value
0 is used to measure the financial performance and independent variables such as Debt Equity Ratio,
n Size and Corporate governance was measured by board size, Audit committee, Board meetings, Non
cutive directors, director’s remuneration. The outcomes explained that corporate governance vari-
o5 have contributed to increase the profitability by 87% and MVBV by 43%. [t was observed that corpo-
> governance played an important role for firm’s profitability and partial significant role for MVBV.
;nmalar & Devarajan (2018}* have conducted the study on 20 Indian organisations which have been
orded on Clever 50 File for 1% April, 2010 to 31+ March, 2012. Profit for Resources (ROA), Profit for
ue (ROE), Profit for Capital Utilized (ROCE) and Benefit before Expense (PBT) were utilized as interme-
ries for budgetary execution.The administration appraisal of organizationswas utilized as intermediary
corporate administration exacution. They have concluded that Administration rating has positive ef-
+ on budgetary execution of firm.

bnath {2018)* have emphasized on assessin
rporate governance practices viz. Board Size,

g the impact of corporate governance on firm performance.
Board Independence, Board Meeting and CEQ Duality is

~asured for 175 companies from Economic Times—500. Return on Capital Employed is used to measure
m performance. The resuit of pooled regression analysis has revealed that board size and board inde-
ndence is positively associated with firm performance whereas no statistically significant relationship
15 established between Board meeting and CEO Duality with firm performance.

rivastav & Kalsie(2018)° have tried to examine the relationship between the corporate governance
echanism with special reference 1o board size, board composition, board independence and CEO dual-
7, ownership concentration and firm performance. 178 companies which are of nonfinancial nature
tod on National Stock Exchange were studied for the pericd 2008 to 2015. Market based Measure
obin’s Q) and Accounting based Measure (ROE) have been used as a measure of firm performance. To
yalyse the impact, Pooled ordinary least square regression and panel data regression models was per-
srmed. It was concluded that compliance of CG practices had increased firm performance and reduced
gency costs as well as board independence had provided objectivity and expertise in management.
/hereas CEO Duality has ambiguous impact on firm performance meaning thereby it has related costs

nd benefits.

rusty & Kumar{2016)° have examined the extent to which corporate governance through board perfor-
nance impacts the financial performance of selected IT companies (namely, TCS; Infosys; Wipro; HCL
echnologies; and Tech Mahindra) in India. The study was carried out on top five Indian listed [T compa-
ies as on February, 2016 for the period 2014-2015. The study had focused to identify the relationship
yetween Board performance with ROA & ROCE. The result indicated positive correlation between board
-omposition and ROA & ROCE of the sample companies but no significant relationship is found between
20ard Governance score and financial performance. The study had revealed that amongst the sample

-ompanies Infosys benchmarked in their disclosure practices.

3.Hypothesis Development:

Hypothesis is a tentative explanation for an observation or & problem which can be tested by further
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investigation.” The following hypothesis are framed to study the impact of CG Score on Firm performance.

H,,: There s no significant correlation between CGRS and parameters of financial performance like MVBY,
Tobin Q and Market capitalization for each considered sectors,

H,, : There is significant correlation between CGRS and parameters of financial performance like MVBY,
Tobin Q and Market capitalization for IT Sector.

H,, : There is no significant impact of CGRS on parameters of financial performance like MVBV, Tobin Q
and Market capitalization for IT Sector.

H,, : There is significant impact of CGRS on parameters of financial performance like MVBY, Tobin Q and
Market capitalization for IT Sector.

4. Research Methodology:

The present study is analytical in nature. it examines the Corporate Governance Disclosure Practices fol-
lowed by the selected companies in IT Sector. The data is collected from Ace Knowledge database.Selected
companies are scored out of 100 for their corporate governance practices and disclosures.For nonfinan-
cial parameters, Corporate Governance Reports were studied and for financial parameters Annual re-
ports of companies were studied. The period of the study is 2012-13 to 2016-17.0ther parameters such as
D/E Ratio, D/P Ratio, Return on Assets, Return on Equity, Sales Growth, Net Profit Margin are used to
check their impact on dependent variables i.e. Tobin’s Q, MV/BV RATIO and Market Capitalisation.The
data is panel data so one way Random Effect Model or Fixed Effect Model is used to know the effect of
company assuming that time is invariant i.e. constant, Appropriate model is reported from the panel data
models such as pooled OLS model, Random Effect Model and Fixed Effect Model. The following is the list
of sample companies belonging to IT Sector.

Table No.1: Selected IT Companies

Sr.No. Name of IT companies Sr.No. Name of IT companies

1 Cyient Ltd. 6 Tata Consultancy Services Ltd.
2 HCL Technologies Ltd. 7 Tech Mahindra Ltd.

3 Oracle Financial Services Software Ltd. 8 Wipro Ltd.

4 Zensar Technologies Ltd. 9 Mphasis Ltd.

5 Rolta India Ltd. 10 Mindtree Ltd,

5. Tools and Techniques used:

The Statistical techniques such as Shapiro Wilk Test and Panel Data Regression Analysis were used to
analyse the data and Statistical tools like SPSS 21(trial version) and EViews 10 Student Version Lite were
used.

6. Correlation Analysis of CG Score with Parameters of Financial Performance:

The present research intended to study whether Corporate Governance Score and other financial vari-
able significantly affects MV/BV Ratio, Tobin’s Q as well as Market Capitalisation or not. For this purpose,
significant coefficient of correlation is tested. Using Shaphiro Wilk test statistic, normality assumption is
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d as data is less than 100.As data is nonnormal, to test the significant correlation coefficient between
wo parameters of financial indicators, Kendal Tau test (nonparametric test) is used.

Table No. 2: Correlation Coefficient : IT Sector

IRE ROA ROE DERATIO TOBINQ. DPR SALES  NPM MARKET NAY MV/BV  RATIO
GROWTH CAP
ORE r 1.000
p value
_ r .053 1.000
pvalue  .601

7 -003 749 1.000
pvalue 973 000

To_ o002 -212 050 1000
- pvalue 986 044 633
NG (o 5w 419 -282 1000

- pvalve 673 .000 .000 007
. r.218 .106 029 -384 .340 1.000
_ pvalue 032 280 J70 000 001
S GROWTH r-018 Ae7 462 -013 178 -112 1.000
_ pvalue  .859 000 .000 901 071 .260
A r-137 212 324 ~239 .264 145 094 1.000
- pvalue 177 030 001 023 007 138 343
RKETCAP r.043 370 322 -098 562 283 d14 270 1.000
p value 673 .000 01 349 .000 004 250 .006
/ r-178 72 278 256 82 -173 .092 144 430 1,000
| pvalue  .079 .078 004 015 .062 077 352 139 .000
//BV RATIO r 081 .554 521 -.260 .854 279 227 292 550 .220 1.000
pvalve A23 .000 .000 013 000 004 021 .003 000 024

can be seen from the Table No. 2 that MV/BV Ratio, Tobin’s Q and Market Capitalisation have no signifi-
\nt correlation with CG Score for IT Sector. MV/BV Ratio has positive correlation with ROA, ROE, Tobin’s
, DPR, Sales Growth, NPM, Market Capitalisation, NAV as well as negative correlation with D/E Ratio at
9% significance level. Tobin's Q has positive correlation with ROA, ROE, DPR, Sales Growth, NPM, Market
apitalisation, NAV and MV/BV Ratio as well as negative correlation with D/E Ratio at 10% significance
.vel. Market Capitalisation has positive correlation with ROA, ROE, Tobin Q, DPR, NPM, NAY and MV/BV

atio at 10% significance level for IT Sector.

, Panel Data Regression Analysis:

anel data (also known as longitudinal or cross-sectional time-series data) is a dataset in which the behav-
or of companies is observed across time. Panel data considers individual heterogeneity which leads to
ficient estimates. The regression model of panel data is known as panel data regression model. First of
11l both Fixed Effect Model and Random Effect Model were fitted then using Hausman test it was checked
which model is appropriate. If Fixed Effect Model is appropriate then also once again it was tested using
Wald test whether Pooled Regression Model or Fixed Effect Model is appropriate. In present study one
way Fixed Effect Regression Model or one way Random Effect Regression Model is used for Tabin's Q,
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MVBV and Market Capitalisation usin
DPR, Sales Growth, NPM, NAV and Fir

7.1 Panel Data Regression Model for Tobin’s Q:

For IT Sector, it was observed throu
Fixed Effect Model is fitted as belo
statistic (8.6) is less than 0.05. Som
level of significance and CG Score affects
cant. The variation in Tobin’s Q
Assuming control variables as ¢
panies then Tobin’s Q goes up
other control variables as constant,
then Tobin’s Q goes up on an avera
on Tobin’s Q as p value is greater th
HCL Technologies Limited is 242,
cept value for each company is different may be due to unique featu
is not statistically significant. Further,

on an avera

Tobin’s Q for IT Sector is appropriate.

Tobins'Q, =~0.9894+3.41D, +3.01D, —1 3 1D,, ~0.12

odel is statisticall

g CG Scare as an independent variable and ROA
m Size as controlled variables.

D;, +6.60D,+1.34D,,+2.53D,,

» ROE, D/E Ratio,

gh Hausman test that Random Effect Model is not appropriate. So,
w.From Table No. 3, it can be observed that p value(0.000) of the F
y significant. ROE affects positively to Tobin’s Q at 5%
positively to Tobin’s Q but statistically the effect is not signifi-
s explained 75.64% by the all expianatory and control variables together.
onstant, if CG Score increases by one unit across time and between com-
ge by 0.074 percent. Same way, assuming independent and
if ROE increases by one percent across ti
ge by 0.08 percent. D/E Ratio and firm 5iz
an 0.05. The intercept value for 13t

me and between companies
e do not impact significantly
company (Cyient Ltd.) is -0.9894, for

re of the company but the difference
using Wald test, it is observed that the fitted Fixed Effect Model of

~0.42D,; +0.53D,y, +0.074CGScore, +0.08ROE, +0.397D  ERatio, — 0.736 FirmSize,

Table Ne. 3: Fixed Effect Mode! of Tobin’s Q for IT Sector
Dependent Variable: TOBINQ
Method: Panel Least Squares
Periods included: 5
Cross-sections included: 10
TOBINQ=C(1)+C(2)*CGSCORE+C(3)*ROE+C(4]*D/ ERATIO+C(5)
*FirmSize+C(6)*DZ+C[7)*D3+C(8)*D4+C(9)*DS+C(10)*D6
+C(11)*D7+C(12)*DS+C(13)*D9+C(14}*DlO

Coefficient  Std. Error t-Statistic Prob.
C(1} -0.989386 7.652150 -0.128623 0.8884
C(2)-CGScore 0.073803 0.056733 1.300877 0.2016
C(3)-ROE 0.079703 0.029736 2.675009 0.0112
C{4)-D/ERatio 0.397458 1.386522 0.286659 0,7760
C(5)-FirmSize -0.735907 1.046017 -0.703532 0.4862
C(6)-D2 3.408469 2.620243 1.300822 0.2016
C(7)-D3 3.008281 0.984615 3.055286 0.0042
C(8)-D4 -1,311013 1.651811 -0.793682 0.4326
C(9)-D5 -0.115063 3,159898 -0.036413 0.9712
¢(10)-D6 6.595509  3.656515  1.803769 0.0796
C(11)-D7 1.336796 2.147864 0.622384 0.53756
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C(12)-D8 2.533416 2.887032 0.877516 0.3860
C{13)-D9 -0.418577 1.939801 -0.21629% 0.8300
C(14)-D10 0.526102 1.044322 0.503773 0.6175
R-squared 0.756435 F-statistic 8.600348
S.E. of regression 1.516712Prob(F-statistic) 0.000000

2 Panel Data Regression Model for Market Capitalisation

v IT Sector, it was cbserved through Hausman test that Random Effect Model is not appropriate. So,
wed Effect Model is fitted as below. From Table No. 4, it can be observed that p value (0.000) of the F
atistic {182.58) is less than 0.05. So model is statistically significant. NAV affects positively to Market
apitalisation at 1% leve! of significance and CG Score affects positively to Market Capitalisation at 10%
vel of significance. The variation in Market Capitalisation is explained 98.77% by the all explanatory and
ntrol Variables together. Assuming control variables as constant, if CG Score increases by one unit across
me and between companies then Market Capitalisation goes up on an average by 1215.96 crore rupees.
ame way, assuming independent and other control variables as constant, if NAV increases by one crore
1pees across time and between companies then Market Capitalisation goes up on an average by 32.30
rore rupees. DPR, D/E Ratio, sales growth and NPM do not impact significantly to Market Capitalisation
s p value is greater than 0.05. The intercept value for 1% company (Cyient Ltd.) is -95680.88, for HCL
schnologies Limited is -52714.97, for Oracle Financial Services Software Ltd. is -63551 and so on. The
\tercept value for each company is different may be due to unique feature of the company and the
ifference is statistically significant for some companies and the difference is statistically not significant
sr some companies. So, again it is tried to check whether Fixed Effect Model is appropriate or not. If Fixed
ffect Model is not appropriate then Pooled Regression Model can be considered as appropriate.Further,
sing Wald test, it is observed that the fitted Fixed Effect Model of Market Capitalisation for IT Sector is
ppropriate.

Table No. 4: Fixed Effect Model of Market Cap for IT Sector
Yependent Variable: MARKETCAP
viethod: Panel Least Squares
eriods included: 5
“ross-sections included: 10

VIARKETCAP=C{1)+C(2)*CGSCORE+C(3)* DPR+C(4)* SALESGROWTH +C(5)*NPM + C(6)*NETASSETSVALUE
 C(7)*D/ERATIO+C(8)*D2 + C(9) *D3 + C{10)*D4 + C(11)*D5+C(12)*D6 + C(13)*D7+C(14)*D8 +
~(15)*D9 +C(16)*D10

Coefficient Std. Error t-Statistic Prob.
C(1) -95680.88 62314.98 -1.535439 0.1335
C(2}-CGScore 1215.959 709.6069 1.713566 0.0957
C(3)-DPR 1.351726 39,98298 0.033808 0.9732
C(4)-SalesGrowth -79.83028 94.12974 -0.848088 0.4023
C(5)-NPM -611.8607 469.4980 -1.303223 0.2013
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C(6)-NAV 32.29927 4.396294 7.346931 0.0000
C{7)-D/ERatio -25346.04 16572.77 -1.529379 0.1354
C(8)-Dz 426865.91 15230.10 2.821118 0.0079
C(9)-D3 32129.88 13616.73 2.359589 0.0242
C(10)-D4 3206.372 11232.67 0.285451 0.7770
C(11)-D5 -102535.0 22400.57 -4,577337 0.0001
C{12)-D6 211921.8 32915.88 6.438286 0.0000
C{13)-D7 -14845.56 14171.35 -1.047576 0.3022
C(14)-D8 23147.68 18287.17 1.265788 0.2142
C(15)-D9 14525.21 11404.58 1.273629 0.2114
C{16)-D10 -2361.962 11570.70 -0.204133 0.8395
R-squared 0.987737 F-statistic 182.5762
S.E. of regression 17609.72 Prob(F-statistic) 0.000000

MarkeiCap,, = —0.95680.88 + 42965.91D,, +32129.88D,, +3206.37D,, ~102535D,
+211921.8D,, —14845.56D,, +23147.68Dy, +14525.21D,, ~2361.96D,y, +1215.96CGScore,
+1.35DPR, —79.83SalesGrowth, - 611.86NPM,, +32.30NAV, - 25346.04D / ERatio,

7.3 Panel Data Regression Model for MV/BV Ratio

For IT sector, it was chserved through Hausman test that Random Effect Model is appropriate. From Table
No.5, it can be observed that p value (0.0000) of the F statistic (11. 72) is less than 0.05 so model is
statistically significant.CG Score, ROE and Sales Growth affect positively to MV/BV Ratio at 5% level of
significance. The variation in MV/BV Ratio is explained 43.32% by the all explanatory and control variables
together. Assuming control variables as constant, if CG Score increases by one unit across time and be-
tween companies then MV/BV Ratio goes up onan average by 0.106 times. Same way, assuming indepen-
dent and other control variables as constant, if ROE increases by one percent across fime and between
companies then MV/BV Ratio goes up on an average by 0.147 times. Furthermore, assuming independent
and other control variables as constant, if Sales Growth increases by one percent across time and be-
tween companies then MV/BY Ratio goes down on an average by 0.016 times. If all control variables and
independent variables are zero then average common value of intercept is -8.08.

Table No. 5 : Random Effect Model of MV/BV Ratio for IT Sector
Dependent Variable: MVBV
Method: Panel EGLS (Cross-section random effects)
Periods included: 5
Cross-sections included: 10
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Variable Coefficient  Std. Error t-Statistic Prob.

C -8.081932 4.283394 -1.886806 0.0655
CGSCORE 0.105858 0.049591 2.134598 0.0382
ROE 0.147003 0.026833 5.478457 0.0000
SALESGROWTH -0.016133 0.007756 -2.080060 0.0431
R-squared 0.433225 F-statistic 11.72052
S.E. of regression 1.363795 Prob(F-statistic) 0.000008

MV | BVRation = —8.08+0.106CGScore, +0.147ROE, —0.016SalesGrowth,

5 - Random Effect Model is appropriate.

.« Fixed Effect Model is appropriate.

Table No. 6 : Hausman Test - MV/BV Ratio for IT Sector
rrrelated Random Effects - Hausman Test
Juation: Untitled
st cross-section random effects
Test Summary Chi-Sq. Statistic Chi-Sq. d.f. Prob.
Cross-section random 3.114462 3 0.3743
om the above Table No. 6, it can be observed that p value of Hausman chi square test is 0.3743 i.e.
eater than 0.05. So, H, cannot be rejected. So, the fitted Random Effect Model of MV/BV Ratio for IT
actor is appropriate.

. Conclusion:

MV/BV Ratio, Tobin’s Q and Market Capitalisation have no significant correlation with CG Score in IT
Sector. CG Score does not affect the firm performance parameters in IT Sector.

From Fixed Effect Model, it is revealed that CG Score has little significant positive impact and ROE has
significant positive impact on Tobin’s Q in IT Sector.

From Fixed Effect Model, it is revealed that both CG Score and NAV have significant positive impact
on Market Capitalisation in IT Sector.

From Random Effect Model, it is revealed that CG Score and ROEhave significant positive impact on
MV/BV Ratio whereas Sales Growth hassignificant negative impact on MV/BV Ratio in IT Sector.

-Sector is bench marking in disclosure practices amongst all considered sectors. It follows higher level of
isclosure from the very beginning yet cent percent disclosure is needed. It is observed that higher disclo-
ure practices have increased market capital as well as wealth of shareholders.
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“Customer driven marketing” connecting to Dr. Ranganathan
Second law of Library Science and the Academic Library

Ravat Urmila Pravin®

Abstract

Customer is the most important entity in every institute or business. The success or failure of organization
depends on very large extent on the effectiveness with they are able to entertain their present and
potential customers’. Hence, customer is the prime factor in any institution. So, customer satisfaction
depends on how the person deals with their needs and expectations. DR. S.R. Ranganathan’s Five
Laws of Library Science provide a broad framework for designing and evaluating library programs,
activities and services. Even today, the Fundamental laws continue to be extensively cited suggesting
their continued relevance. This paper attempts to interpret the “Customer driven marketing” connecting
to Dr. Ranganathan’s Second law of Library Science and the Academic Library. The main aspect of
this paper is to drawn out customer’s expectation in present day contexi. The paper suggested that,
it is professional’s duty to cope up with recent trends of information resources and be well equipped
with professional skills, technical skills, HRM skills and psycho-analytical skills.

Introduction

Customer is the most important entity in every institute or business. The success or failure of organization
depends on very large extent on the effectiveness with they are able to entertain their present and
potential customers’. Hence, customer is the prime factor in any institution. So, customer satisfaction
depends on how the person deals with their needs and expectations. As feel today customer’s attention
founds very scarce and availability of information resources in variety of forms likes paper to paperless.
To match customers ‘expectation with information resources is an essential requirement for library
professionals. DR. S.R. Ranganathan’s Five Laws of Library Science provide a broad framework for
designing and evaluating library programs, activities and services. Even today, the Fundamental laws
continue to be extensively cited suggesting their continued relevance. This paper attempts to interpret
the “Customer driven marketing” connecting to Dr. Ranganathan’s Second law of Library Science and
the Academic Library. The main aspect of this paper is to drawn out customer’s expectation in present
day context. It has also suggested which competency should acquired by librarian.

Definition of the terms:

Customer

“A person who buys goods or services from a shop or business.”

* Librarian, Gujarat Commerce Collage, Ahmedabad.
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Castomer Driven Marketing

- #&d customers, Not surprisingly, between 2013 and 2014 (Cone,

the realm of academic libraries
media continue to evolve, In

2005, when social media
ry 2.0” was coined by Michael Casey,

author of the blog Library
hnology-driven Web 2.0, web based Tools such as social media

libraries offer and the way they are

ontinues to grow, libraries now have
websites in order to easily

;|3!6). For these reasons, understanding the role of social media within

= mncreasingly important, especially as social
B ic s infuncy, tho torn “Libra
Cranch. By linking libraries to the tec

ectively give “library users a patticipatory role in the services
Wsed” (Casey, 2010). While the number of users on socijal media ¢
* Presence on Face book, Twitter and other

WPalmer, 2014).

reach their constituents online

Academic Libraries in Particular have developed a strong social media presence in order to reach
students in the 18-22 age range and fervent users of social
ommunicate the worth of library

resources, academic libraries
effective way to connect with users and promote library value

online presence, academic librarians can move away from the
instruction models and engage directly with their students (Palmer,

WGaha & Hall, 2015). Tkrough their
Piysical service desk and literacy

Y quitous presence of Google and other online search
=mgines, “Librarjes are no longer the first stop for information”
outreach, marketing and p

important due to a disconnect between wh
S users perceive it offers (Thomsett

for tech Savvy students (p. 49). Most
romotion purposes. Library promotion
at services a’ library offers and what

Sbraries therefore use social media for
B=s become vitally

& Rossmann, 2015).

Aecording to King (2015) libraries share content

that is centered around the library itself: “what’s
. ning at the library, what will happen, and wh

at recently happened” (p. 10). Libraries of ail types
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(academic, public, school, special, etc.) are prevalent on both Facebook and: Twitter, if only becaus
of the sheer number of users already there (Thomsett-Scott, 2014). Similar to other customer-gea
organizations, libraries use Twitter for time-sensitive notices and information about current even

whereas Facebook is used for static linking and community building (Palmer 2014).

Potter (2015) comments that librarians should take advantage of informal social media tools such
Twitter because “you can boost your reputation, you can reach new audiences, you can engage existi

customers and you can really show some personality” (p. 167).

Specifically, the previous findings which Customer relationships are built more on trust than di-stributi
of information, and telatlonshlps are reciprocal. How to best use social CRM starts by recognizi

the emergence of the two-way communication process, rather than where CRM has traditionally been:

as a one-way messagmg process. |

By listening and responding rather than broadcasting and pitching, organizations have a new opportunits
to identify with their consumers and meet them where they are. These are among the reasons thal
social media is of keen interest to CRM. With 2/3 of American consumers using social media, the
power is increasingly in the customers’ hands. This change in landscape represents a 180-degres
conversion in CRM practices, emphasizing relationship management, promoting a balance of trust among

an organization and its customers, and sponsoring relationship equilibrium (McKee, 2012).

Inherently, the term social media implies interaction, which involves a two-way, outbound and inbount
communication process. As a result, social media must now be viewed as both a customer speaking
platform and a customer listening platform (Alton, 2015). Indeed, social customer relationshi
management, or social CRM, exceeds beyond traditional outbound marketing. The new standard fo

social media is to foster individualized, timely and shareable customer service (Chitwood, 2015).

Additional results imply that social media may contribute more towards effective CRM than marketing
(DeVivo, 2014). 1.D. Power and Associates’ Social Media Benchmark study found that 67% of consumer
have used a company’s social media page for service, compared to only 33% for social marketing
(Chitwood, 2015). Further, J.D. Power and Associates found that 43% of branded social medi
engagement by consumers ages 18-29 was related to customer service, compared with 23% that wa

centered on marketing (DeVivo, 2014).

Social media allow organizations the opportumty to tackle service problems in innovative an
revolutionary ways and offers proactive customer service. Social Listenii}g now affords the luxury o
seeking out customers’ problems, anticipate customer issues, and prepare responses before question
are even asked. Organizations can analyze sentiment to proactively address negative sentiment, turnin

public complaints into shareable solutions (Chitwood, 2014).
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~ De Ranganathan’s five laws original and current concepts

D¢ Ranganathan’s five laws of library and information science (1931) cover, theoretically and practically
aspects which would be easier and apply to service factor of library in more flexible way. Following

are the laws:

Ranganathan’s originalstatements New conceptions in the current environment
First law Books are for use E-books are Netflix is for Blackboard is for
for reading watching studying

| Second law Every reader his Every listener Every artist his Every student

or her book his/her iTunes Photoshop his/her EasyBib
 Third law Every book its reader|  Every blog Every Google Every digitalrepository
i its reader map its traveler itsresearcher
;meh law | Save the 'time_ Save the time - Save the time Save thetime of

" of the reader of the listener of the traveler theresearcher

Fifth law The library is a

growing organism

My point of view second law (Every customers’ have sources of information)

In the di.gital"'efa" it might be useful replace the term “book” ‘with the term “sources of information
and knowledge” and the term “reader” with the term “user/consumer” or Customer. Library is an active
place which faces the problem of constant changing environment. When we discuss about of Dr.
Ranganathan’s second law “Every person his or her book™ is clearly defining to serve your customers
in better way. Library p:roji"essibln is moved to traditional worlds to web- dominated world. Library and
Ebrary profess;ona] S duty extents its boundary from physical room to virtual room and sources of
information moves to physlcal content to digital content. The law also suggest library professional to
equip with modern technology, range of skills data management skills and better human relations skills

o fulfill customers needs and wants. Then and then we would be able _to provide services to our

customers whenever where ever they are.
1. . What customers expect

Today s major challenge is that Customer didn’t aware about the services prowded by Ilbrary and the
range of skllls whlch Ilbrarlans have Partlcularly in academic llbrary students visit only for textbooks
and somehow compctltlon exams related books. In digital world information is made simple and handy,
so customers have multi variety tools for information obtain. New generations customers always prefer
online catalogue and databases but they didn’t aware about sources and they didn’t ‘have expertise to
drag out pinpointed information from ocean of the knowledge and it is very crucial and time consuming

task for them. Here, librarian’s skills and expertise help to short out customer’s expectation. With healthy
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2. Immediate service

As we know today’s digital era everyone has busy- schedule and they didn’t want to spend more
to get information. They just want to have information as possible as quickly and handy. Es

the students want their desired information in just one click.
k Auto responses
3.1 Check in - More self service

Customers didn’t want to stay in queue for issue-return and to complete other task related to informati

acquiring. They want to have auto response like check in process should be as simplest as possi

3.2 Kiosk

Kiosk is an auto response machine and easy to handle. Railway stations, airport, banking services
the most preferable place where kiosk machine is boon for least techno-savvy people. Its pro
information which people want to know or understand the whole system. It also guide customer
to get services.

3.3 Brand in hand direct services apps in mobile

Customers want to have all the information sources in their finger tips. It means information sho
be available easily where ever, whenever they are and it should be 24%*7. Through mobile apps
internet, information sharing would be straightforward in any formats like word, pdf, ppt, audio- vis
media files and so on...

4, Social media

The role of social networking sites and social media in information seeking has varied day by day.
face book, twitter, Instagram, Linkedln, Amazon, flip cart etc. are the most popular sites in today’s
generation. They feel very convenient to shred and acquire information where ever they are according
to their suitable time. According to the customers’ mind-set librarian should be keep update for them

shelves and ready to provide services online or offline. Some practical examples or activities for librarians
are listed below.

» Shared content- put information or link on library websites or face book pages for students

» Live chats- give responses for customers requirements or funny questions by live chat
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» Free msg during exam periods-send massages to students for their exams schedule, time,

location, assignments and course materials etc..

» Campus news- creates alerts and news for various activities which will be driven by library
and invites students to took part. Like New arrivals in library, books exhibition on special day

~or events, quiz,
5. Commitment to Customer Satisfaction

In particular to library services areas, customers should be treated as god. Hence, the customer’s
satisfaction is the prime motto for the library and information services. As we discuss above todays
generation is very techno savvy and their tolerant level is very low. So, it is professional duty to handle

with care. For this well known author Roper and Williams suggest followi ng ways of handling customers:

> Show interest- For example, call customers by name and let them know that you are listening;

give them your name too. Always treat customers with respect.
» Show empathy with customers-Imagine how you would feel in their position.

> Admit the problem, if there is one. Be sure to say that we made the mistake, rather than

“I” or “they” and apologies for any inconvenience caused.
y polog

» Do not assign blame (to the computer, the mail room, and so on). Customers do not care

whose fault it was; they just want a solution.

o

What professionals should do?
» Know your targeted customer
» Create awareness among the user and library staff about library services, product etc.
» Provide pinpointed information
» Reshaping information storage media
» Use mass media and social networking sites for marketing

» Give personal attentions to dealing with multiple generations

» Match information resources with users perception
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Guide alternative ways for information access

Y

Give Attention to customers even in a negative appraisal

Y

» Marketing mix (7p’s )policy

» Organize various literary, cultural programs, competitions, events
R Which Competency should acquire by librarian

» Professional skills

» Techr;ical skills

» Human resources management skills

» Knowledge of various marketing strategies

» Customer relationship management (CRM) Skills

» Psycho-analytical skills

Conclusion:

This paper encourages academic libraries to take a proactive approach by implementing Dr.
Ranganathan’s vision of “ Every reader his or her book *., with care, creativity and continuous practices.
For this, it is professional’s‘duty to cope up with recent trends of information resources and be well
equipped with professional skills, technical skills, HRM skills and psycho-analytical skills.
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Society. These recent and relevant factors have enabled us to organize a National
Conference and provide platform for discussion on Global Changes in Business,
Economy and their impact on Society. It aims at bringing together Academicians,
Researchers and Experts from various fields. It will provide a platform for young
scholars to present their research work and interact with experts in relevant areas of
interest and will facilitate discussions and knowledge-sharing gateways.

Conference Theme:
Tracks:
Track — 1:Accounting & Finance

Demonetization — Issues & Challenges CSR
Need for further Demonetization (?) IFRS
Cloud Computing & Accounting Corporate Governance
Accounting Education & Research Cost Accounts

GST, Revision in GST & Its Impact e Management Accounting
Emerging Trends in Financial Reporting Practices @ Forensic Accounting
Governance and Business Ethics e Finance for next 25 years

Environmental Accounting — Impact Assessment & Audit

Track — 2: Entrepreneurship
Make in India
Green Economy &Sustainable Development
Entrepreneurship / Innovation and Regional Development
Innovative Approaches in Marketing, Finance & HR for Skill Development
Entrepreneurship & Family Business.
Role of Digitalization
Women Empowerment through Entrepreneurship
Role of Government Policies/Schemes for Socio —Economic Development
Micro Finance Institution and Inclusive Growth

Track — 3: Statistics

Big Data Analysis

Artificial Intelligence and Data Mining

Artificial Intelligence and Data Mining

New Models in Business Analysis

Trends in Quality Control and Data Base Management
Bayesian Inference in Reliability

Operation Research

R J TIBREWAL COMMERCE COLLEGE

RJTCC is the flagship institute of Lok Jagruti Kendra and is affiliated to the Gujarat
University. The Lok Jagruti Kendra was set up in 1982 as a manifestation of the vision of
the legendary Principal Shri B M Peerzada. The charitable trust that aims at imparting quality
education in various disciplines at undergraduate and postgraduate levels was created under
the able guidance of eminent academicians and personalities from different walks of life. The
untiring efforts put in by the management have led to the establishment of an excellent Brand
Equity in the field of education in Gujarat within a short span of 34 years. Not resting on
its laurels, the trust has been able to maintain a constantly rising graph. Despite a modest
beginning, selection of excellent faculty members has helped RJTCC to hold a formidable
position as one of the best colleges of Ahmedabad. The college has been accredited with ‘A’
Grade by NAAC for the two consecutive cycles. RITCC can rightly take pride in its efficient
infrastructure that includes a state of the art library and computer labs. The college has a
sizable strength of more than 1700 students out of whom about 1400 opt for English
Medium. The 18 member faculty, the USP of RJTCC, is possessed with constant
zeal for academic advancement at the individual level and a passion for supporting
career- building of students. Staff members include 12 Gold medalists, 4 M. Phil.
degree holders, 3C.As,2CSs, 1 LCW.A,, 2 M.B.Asand 8 Ph. D. degree holders.

UCMTA

Established in 1986, with the name “Gujarat University Commerce and Management Teachers'
Association and with the addition of neighboring University, it was named as “Gujarat & North Gujarat
Universities Commerce & Management Teachers' Association” thereafter, with the inclusion
of other Universities of Gujarat, it went to be renamed as UNIVERSITIES COMMERCE &
MANAGEMENT TEACHERS' ASSOCIATION.

The aims and objectives of UCMTA are:

to concentrate on various problems in the areas of Commerce and Management
and to create competence for teaching and research work

to encourage research and development of new methods and techniques

to provide common platform for the meeting, discussion, discourse, development
and analytical study to the teachers working in Colleges

to study problems in fields of teaching, research and overall development of their
professional status

to establish liaison with the Universities and State of Gujarat to share opinions of
the members of UCMTA regarding teaching methods, framing of syllabi, methods
of examination etc.

to undertake and help in the development of suitable teaching materials and different media
covering emerging disciplines.

Our association has successfully completed 32 years and has managed to fulfill above
aims and objectives through arranging lectures by expert in the fields of academia and
corporate sectors. Industrial visits and dialogue with the bigwigs of industries and
corporate sectors have provided practical perspectives to our members. With its pan
Gujarat presence, UCMTA has been able to aid their members with constant developmental
changes.
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CORPORATE GOVERNANCE DISCLOSURE PRACTICES AND ITS
IMPACT ON FINANCIAL PERFORMANCE:
A CASE STUDY ON IT SECTOR IN INDIA

Sonal S. Solanki
Assistant Professor, Gujarat Commerce College, Ah medabad

Dr. P. R. Patel
Associate Professor, Government Commerce College, Gandhinagar

Dr. Hemali M. Shah
Assistant Professor, Gujarat Commerce College, Ahmedabad

Abstract:

This paper aims to examine the relationship of Corporate Governance Disclosure Practices with
Einancial Performance of firms in the IT Sector using Tobin’s Q, MV/BV RATIO and Market
Capitalisation as a dependent variable and Corporate Governance Disclosure Score asan
independent variable. Corporate Governance Disclosure Score is calculated by assigning weights
to the various parameters in the checklist which consist of Board Structure, Audit Committee,
Remuneration committee, Shareholders’ information, Related Party Transactions, Independent
Auditors etc. The sample size consistsof ten companies in IT sector as per their capital
base.Selected companies are scored out of 100 for their corporate governance practices and
disclosures. The period of the study is 2012-13 to 2016-17 and data is collected from Ace
Knowledge database. Other parameters such as D/E Ratio, D/P Ratio, Return on Assets, Return
on Equity, Sales Growth, Net Profit Margin are used in the present study to check their impact
on dependent variables.The data is panel data so for each sector one way Random Effect Model
or Fixed Effect Model is used. 1t is observed that higher disclosure practices have increased
market capital as well as wealth of shareholders.

Keywords: Corporate Governance, Financial Performance, Corporate Governance Disclosure
Score, Tobin’s Q, MV/BV Ratio

1. Introduction:

According to OECD principles of corporate governance, “corporate governance involves a set of relation-
ships between a company’s management, its board, its shareholders and other stakeholder. Corporate
governance also provides the structure through which the objectives of the company are set, and the
means of attaining those objectives and monitoring performance are determined”. According to Broni &
Velentzas(2012) corporate governance provides structure which warks for the benefit of the stakeholdes,
employees, customers, shareholders, board of directors, creditors, suppliers and the whole community,
only if when the company follows the ethical standards, best practices and formal laws. If firm follows
good governance principles then it will lead to improve financial performance. The Companies Act, 2013
have made crucial changes in the Corporate Governance Regulations relating to Board Structure, Inds-
pendence of Board, Related Party Transactions, Remuneration of Directors, Disclosure and Transparency
of business, shareholders’ agreement and entrenchment for effective governance.
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iterature Review:

wal & Jindal (2018)2 have analysed the impact of corporate governance on the financial performance
market valuation of NSE listed manufacturing companies in india. The data regarding 98 companies of
an Manufacturing sector has been coliected from the PROWESS database for the period 2004-05 to
3-14. Dependent variables such as Assets Turnover Ratio, Profitability Ratio and Market to Book Value
0 is used to measure the financial performance and independent variables such as Debt Equity Ratio,
n Size and Corporate governance was measured by board size, Audit committee, Board meetings, Non
cutive directors, director’s remuneration. The outcomes explained that corporate governance vari-
o5 have contributed to increase the profitability by 87% and MVBV by 43%. [t was observed that corpo-
> governance played an important role for firm’s profitability and partial significant role for MVBV.
;nmalar & Devarajan (2018}* have conducted the study on 20 Indian organisations which have been
orded on Clever 50 File for 1% April, 2010 to 31+ March, 2012. Profit for Resources (ROA), Profit for
ue (ROE), Profit for Capital Utilized (ROCE) and Benefit before Expense (PBT) were utilized as interme-
ries for budgetary execution.The administration appraisal of organizationswas utilized as intermediary
corporate administration exacution. They have concluded that Administration rating has positive ef-
+ on budgetary execution of firm.

bnath {2018)* have emphasized on assessin
rporate governance practices viz. Board Size,

g the impact of corporate governance on firm performance.
Board Independence, Board Meeting and CEQ Duality is

~asured for 175 companies from Economic Times—500. Return on Capital Employed is used to measure
m performance. The resuit of pooled regression analysis has revealed that board size and board inde-
ndence is positively associated with firm performance whereas no statistically significant relationship
15 established between Board meeting and CEO Duality with firm performance.

rivastav & Kalsie(2018)° have tried to examine the relationship between the corporate governance
echanism with special reference 1o board size, board composition, board independence and CEO dual-
7, ownership concentration and firm performance. 178 companies which are of nonfinancial nature
tod on National Stock Exchange were studied for the pericd 2008 to 2015. Market based Measure
obin’s Q) and Accounting based Measure (ROE) have been used as a measure of firm performance. To
yalyse the impact, Pooled ordinary least square regression and panel data regression models was per-
srmed. It was concluded that compliance of CG practices had increased firm performance and reduced
gency costs as well as board independence had provided objectivity and expertise in management.
/hereas CEO Duality has ambiguous impact on firm performance meaning thereby it has related costs

nd benefits.

rusty & Kumar{2016)° have examined the extent to which corporate governance through board perfor-
nance impacts the financial performance of selected IT companies (namely, TCS; Infosys; Wipro; HCL
echnologies; and Tech Mahindra) in India. The study was carried out on top five Indian listed [T compa-
ies as on February, 2016 for the period 2014-2015. The study had focused to identify the relationship
yetween Board performance with ROA & ROCE. The result indicated positive correlation between board
-omposition and ROA & ROCE of the sample companies but no significant relationship is found between
20ard Governance score and financial performance. The study had revealed that amongst the sample

-ompanies Infosys benchmarked in their disclosure practices.

3.Hypothesis Development:

Hypothesis is a tentative explanation for an observation or & problem which can be tested by further
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investigation.” The following hypothesis are framed to study the impact of CG Score on Firm performance.

H,,: There s no significant correlation between CGRS and parameters of financial performance like MVBY,
Tobin Q and Market capitalization for each considered sectors,

H,, : There is significant correlation between CGRS and parameters of financial performance like MVBY,
Tobin Q and Market capitalization for IT Sector.

H,, : There is no significant impact of CGRS on parameters of financial performance like MVBV, Tobin Q
and Market capitalization for IT Sector.

H,, : There is significant impact of CGRS on parameters of financial performance like MVBY, Tobin Q and
Market capitalization for IT Sector.

4. Research Methodology:

The present study is analytical in nature. it examines the Corporate Governance Disclosure Practices fol-
lowed by the selected companies in IT Sector. The data is collected from Ace Knowledge database.Selected
companies are scored out of 100 for their corporate governance practices and disclosures.For nonfinan-
cial parameters, Corporate Governance Reports were studied and for financial parameters Annual re-
ports of companies were studied. The period of the study is 2012-13 to 2016-17.0ther parameters such as
D/E Ratio, D/P Ratio, Return on Assets, Return on Equity, Sales Growth, Net Profit Margin are used to
check their impact on dependent variables i.e. Tobin’s Q, MV/BV RATIO and Market Capitalisation.The
data is panel data so one way Random Effect Model or Fixed Effect Model is used to know the effect of
company assuming that time is invariant i.e. constant, Appropriate model is reported from the panel data
models such as pooled OLS model, Random Effect Model and Fixed Effect Model. The following is the list
of sample companies belonging to IT Sector.

Table No.1: Selected IT Companies

Sr.No. Name of IT companies Sr.No. Name of IT companies

1 Cyient Ltd. 6 Tata Consultancy Services Ltd.
2 HCL Technologies Ltd. 7 Tech Mahindra Ltd.

3 Oracle Financial Services Software Ltd. 8 Wipro Ltd.

4 Zensar Technologies Ltd. 9 Mphasis Ltd.

5 Rolta India Ltd. 10 Mindtree Ltd,

5. Tools and Techniques used:

The Statistical techniques such as Shapiro Wilk Test and Panel Data Regression Analysis were used to
analyse the data and Statistical tools like SPSS 21(trial version) and EViews 10 Student Version Lite were
used.

6. Correlation Analysis of CG Score with Parameters of Financial Performance:

The present research intended to study whether Corporate Governance Score and other financial vari-
able significantly affects MV/BV Ratio, Tobin’s Q as well as Market Capitalisation or not. For this purpose,
significant coefficient of correlation is tested. Using Shaphiro Wilk test statistic, normality assumption is
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d as data is less than 100.As data is nonnormal, to test the significant correlation coefficient between
wo parameters of financial indicators, Kendal Tau test (nonparametric test) is used.

Table No. 2: Correlation Coefficient : IT Sector

IRE ROA ROE DERATIO TOBINQ. DPR SALES  NPM MARKET NAY MV/BV  RATIO
GROWTH CAP
ORE r 1.000
p value
_ r .053 1.000
pvalue  .601

7 -003 749 1.000
pvalue 973 000

To_ o002 -212 050 1000
- pvalue 986 044 633
NG (o 5w 419 -282 1000

- pvalve 673 .000 .000 007
. r.218 .106 029 -384 .340 1.000
_ pvalue 032 280 J70 000 001
S GROWTH r-018 Ae7 462 -013 178 -112 1.000
_ pvalue  .859 000 .000 901 071 .260
A r-137 212 324 ~239 .264 145 094 1.000
- pvalue 177 030 001 023 007 138 343
RKETCAP r.043 370 322 -098 562 283 d14 270 1.000
p value 673 .000 01 349 .000 004 250 .006
/ r-178 72 278 256 82 -173 .092 144 430 1,000
| pvalue  .079 .078 004 015 .062 077 352 139 .000
//BV RATIO r 081 .554 521 -.260 .854 279 227 292 550 .220 1.000
pvalve A23 .000 .000 013 000 004 021 .003 000 024

can be seen from the Table No. 2 that MV/BV Ratio, Tobin’s Q and Market Capitalisation have no signifi-
\nt correlation with CG Score for IT Sector. MV/BV Ratio has positive correlation with ROA, ROE, Tobin’s
, DPR, Sales Growth, NPM, Market Capitalisation, NAV as well as negative correlation with D/E Ratio at
9% significance level. Tobin's Q has positive correlation with ROA, ROE, DPR, Sales Growth, NPM, Market
apitalisation, NAV and MV/BV Ratio as well as negative correlation with D/E Ratio at 10% significance
.vel. Market Capitalisation has positive correlation with ROA, ROE, Tobin Q, DPR, NPM, NAY and MV/BV

atio at 10% significance level for IT Sector.

, Panel Data Regression Analysis:

anel data (also known as longitudinal or cross-sectional time-series data) is a dataset in which the behav-
or of companies is observed across time. Panel data considers individual heterogeneity which leads to
ficient estimates. The regression model of panel data is known as panel data regression model. First of
11l both Fixed Effect Model and Random Effect Model were fitted then using Hausman test it was checked
which model is appropriate. If Fixed Effect Model is appropriate then also once again it was tested using
Wald test whether Pooled Regression Model or Fixed Effect Model is appropriate. In present study one
way Fixed Effect Regression Model or one way Random Effect Regression Model is used for Tabin's Q,
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MVBV and Market Capitalisation using CG Score as an independent variable and ROA, ROE, D/E Ratio,
DPR, Sales Growth, NPM, NAV and Firm Size as controlled variables.

7.1 Panel Data Regression Model for Tobin’s Q:

For IT Sector, it was observed through Hausman test that Random Effect Model is not appropriate. So,
Fixed Effect Model is fitted as below.From Table No. 3, it can be observed that p value(0.000) of the F
statistic (8.6) is less than 0.05. So model is statistically significant. ROE affects positively to Tobin’s Q at 5%
level of significance and CG Score affects positively to Tobin’s Q but statistically the effect is not signifi-
cant. The variation in Tobin’s Q is explained 75.54% by the all explanatory and control variables together.
Assuming control variables as constant, if CG Score increases by one unit across time and between com-
panies then Tobin’s Q goes up on an average by 0.074 percent. Same way, assuming independent and
other control variables as constant, if ROE increases by one percent across time and between companies
then Tobin’s Q goes up on an average by 0.08 percent. D/E Ratio and firm size do not impact significantly
on Tobin’s Q as p value is greater than 0.05. The intercept value for 1t company (Cyient Ltd.) is -0.9894, for
HCL Technologies Limited is 2.42, for Oracle Financial Services Software Ltd. is 2.02 and so on. The inter-
cept value for each company is different may be due to unique feature of the company but the difference
is not statistically significant. Further, using Wald test, it is observed that the fitted Fixed Effect Mode| of
Tobin’s Q for IT Sector is appropriate.

Tobins'Q, =~0.9894+3.41D, +3.01D,, 131D, ~0.12D;, +6.60D,, +1.34D,, +2.53D,
~0.42D,; +0.53D,y, +0.074CGScore, +0.08ROE, +0.397D  ERatio, — 0.736 FirmSize,

Table Ne. 3: Fixed Effect Mode! of Tobin’s Q for IT Sector
Dependent Variable: TOBINQ
Method: Panel Least Squares
Periods included: 5
Cross-sections included: 10
TOBINQ=C(1)+C(2)*CGSCORE+C(3)*ROE+C(4]*D/ ERATIO+C(5)
*FirmSize+C(6)*DZ+C[7)*D3+C(8)*D4+C(9)*DS+C(10)*D6
+C(11)*D7+C(12)*DS+C(13)*D9+C(14}*DlO

Coefficient  Std. Error t-Statistic Prob.
C(1} -0.989386 7.652150 -0.128623 0.8884
C(2)-CGScore 0.073803 0.056733 1.300877 0.2016
C(3)-ROE 0.079703 0.029736 2.675009 0.0112
C{4)-D/ERatio 0.397458 1.386522 0.286659 0,7760
C(5)-FirmSize -0.735907 1.046017 -0.703532 0.4862
C(6)-D2 3.408469 2.620243 1.300822 0.2016
C(7)-D3 3.008281 0.984615 3.055286 0.0042
C(8)-D4 -1,311013 1.651811 -0.793682 0.4326
C(9)-D5 -0.115063 3,159898 -0.036413 0.9712
¢(10)-D6 6.595509  3.656515  1.803769 0.0796
C(11)-D7 1.336796 2.147864 0.622384 0.53756
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C(12)-D8 2.533416 2.887032 0.877516 0.3860
C{13)-D9 -0.418577 1.939801 -0.21629% 0.8300
C(14)-D10 0.526102 1.044322 0.503773 0.6175
R-squared 0.756435 F-statistic 8.600348
S.E. of regression 1.516712Prob(F-statistic) 0.000000

2 Panel Data Regression Model for Market Capitalisation

v IT Sector, it was cbserved through Hausman test that Random Effect Model is not appropriate. So,
wed Effect Model is fitted as below. From Table No. 4, it can be observed that p value (0.000) of the F
atistic {182.58) is less than 0.05. So model is statistically significant. NAV affects positively to Market
apitalisation at 1% leve! of significance and CG Score affects positively to Market Capitalisation at 10%
vel of significance. The variation in Market Capitalisation is explained 98.77% by the all explanatory and
ntrol Variables together. Assuming control variables as constant, if CG Score increases by one unit across
me and between companies then Market Capitalisation goes up on an average by 1215.96 crore rupees.
ame way, assuming independent and other control variables as constant, if NAV increases by one crore
1pees across time and between companies then Market Capitalisation goes up on an average by 32.30
rore rupees. DPR, D/E Ratio, sales growth and NPM do not impact significantly to Market Capitalisation
s p value is greater than 0.05. The intercept value for 1% company (Cyient Ltd.) is -95680.88, for HCL
schnologies Limited is -52714.97, for Oracle Financial Services Software Ltd. is -63551 and so on. The
\tercept value for each company is different may be due to unique feature of the company and the
ifference is statistically significant for some companies and the difference is statistically not significant
sr some companies. So, again it is tried to check whether Fixed Effect Model is appropriate or not. If Fixed
ffect Model is not appropriate then Pooled Regression Model can be considered as appropriate.Further,
sing Wald test, it is observed that the fitted Fixed Effect Model of Market Capitalisation for IT Sector is
ppropriate.

Table No. 4: Fixed Effect Model of Market Cap for IT Sector
Yependent Variable: MARKETCAP
viethod: Panel Least Squares
eriods included: 5
“ross-sections included: 10

VIARKETCAP=C{1)+C(2)*CGSCORE+C(3)* DPR+C(4)* SALESGROWTH +C(5)*NPM + C(6)*NETASSETSVALUE
 C(7)*D/ERATIO+C(8)*D2 + C(9) *D3 + C{10)*D4 + C(11)*D5+C(12)*D6 + C(13)*D7+C(14)*D8 +
~(15)*D9 +C(16)*D10

Coefficient Std. Error t-Statistic Prob.
C(1) -95680.88 62314.98 -1.535439 0.1335
C(2}-CGScore 1215.959 709.6069 1.713566 0.0957
C(3)-DPR 1.351726 39,98298 0.033808 0.9732
C(4)-SalesGrowth -79.83028 94.12974 -0.848088 0.4023
C(5)-NPM -611.8607 469.4980 -1.303223 0.2013
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C(6)-NAV 32.29927 4.396294 7.346931 0.0000
C{7)-D/ERatio -25346.04 16572.77 -1.529379 0.1354
C(8)-Dz 426865.91 15230.10 2.821118 0.0079
C(9)-D3 32129.88 13616.73 2.359589 0.0242
C(10)-D4 3206.372 11232.67 0.285451 0.7770
C(11)-D5 -102535.0 22400.57 -4,577337 0.0001
C{12)-D6 211921.8 32915.88 6.438286 0.0000
C{13)-D7 -14845.56 14171.35 -1.047576 0.3022
C(14)-D8 23147.68 18287.17 1.265788 0.2142
C(15)-D9 14525.21 11404.58 1.273629 0.2114
C{16)-D10 -2361.962 11570.70 -0.204133 0.8395
R-squared 0.987737 F-statistic 182.5762
S.E. of regression 17609.72 Prob(F-statistic) 0.000000

MarkeiCap,, = —0.95680.88 + 42965.91D,, +32129.88D,, +3206.37D,, ~102535D,
+211921.8D,, —14845.56D,, +23147.68Dy, +14525.21D,, ~2361.96D,y, +1215.96CGScore,
+1.35DPR, —79.83SalesGrowth, - 611.86NPM,, +32.30NAV, - 25346.04D / ERatio,

7.3 Panel Data Regression Model for MV/BV Ratio

For IT sector, it was chserved through Hausman test that Random Effect Model is appropriate. From Table
No.5, it can be observed that p value (0.0000) of the F statistic (11. 72) is less than 0.05 so model is
statistically significant.CG Score, ROE and Sales Growth affect positively to MV/BV Ratio at 5% level of
significance. The variation in MV/BV Ratio is explained 43.32% by the all explanatory and control variables
together. Assuming control variables as constant, if CG Score increases by one unit across time and be-
tween companies then MV/BV Ratio goes up onan average by 0.106 times. Same way, assuming indepen-
dent and other control variables as constant, if ROE increases by one percent across fime and between
companies then MV/BV Ratio goes up on an average by 0.147 times. Furthermore, assuming independent
and other control variables as constant, if Sales Growth increases by one percent across time and be-
tween companies then MV/BY Ratio goes down on an average by 0.016 times. If all control variables and
independent variables are zero then average common value of intercept is -8.08.

Table No. 5 : Random Effect Model of MV/BV Ratio for IT Sector
Dependent Variable: MVBV
Method: Panel EGLS (Cross-section random effects)
Periods included: 5
Cross-sections included: 10
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Variable Coefficient  Std. Error t-Statistic Prob.

C -8.081932 4.283394 -1.886806 0.0655
CGSCORE 0.105858 0.049591 2.134598 0.0382
ROE 0.147003 0.026833 5.478457 0.0000
SALESGROWTH -0.016133 0.007756 -2.080060 0.0431
R-squared 0.433225 F-statistic 11.72052
S.E. of regression 1.363795 Prob(F-statistic) 0.000008

MV | BVRation = —8.08+0.106CGScore, +0.147ROE, —0.016SalesGrowth,

5 - Random Effect Model is appropriate.

.« Fixed Effect Model is appropriate.

Table No. 6 : Hausman Test - MV/BV Ratio for IT Sector
rrrelated Random Effects - Hausman Test
Juation: Untitled
st cross-section random effects
Test Summary Chi-Sq. Statistic Chi-Sq. d.f. Prob.
Cross-section random 3.114462 3 0.3743
om the above Table No. 6, it can be observed that p value of Hausman chi square test is 0.3743 i.e.
eater than 0.05. So, H, cannot be rejected. So, the fitted Random Effect Model of MV/BV Ratio for IT
actor is appropriate.

. Conclusion:

MV/BV Ratio, Tobin’s Q and Market Capitalisation have no significant correlation with CG Score in IT
Sector. CG Score does not affect the firm performance parameters in IT Sector.

From Fixed Effect Model, it is revealed that CG Score has little significant positive impact and ROE has
significant positive impact on Tobin’s Q in IT Sector.

From Fixed Effect Model, it is revealed that both CG Score and NAV have significant positive impact
on Market Capitalisation in IT Sector.

From Random Effect Model, it is revealed that CG Score and ROEhave significant positive impact on
MV/BV Ratio whereas Sales Growth hassignificant negative impact on MV/BV Ratio in IT Sector.

-Sector is bench marking in disclosure practices amongst all considered sectors. It follows higher level of
isclosure from the very beginning yet cent percent disclosure is needed. It is observed that higher disclo-
ure practices have increased market capital as well as wealth of shareholders.
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